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STAMFORD, Conn.--(BUSINESS WIRE)--

Fathead(R), the fast-growing sports and entertainment brand best-known for its life-size wall graphics, will give World Wrestling Entertainment(R) fans

the opportunity to choose who should be named the next WWE Superstar Fathead through a cross-platform advertising and promotional campaign

launched during the Cyber Sunday pay-per-view event on Sunday, Oct. 28 at the Verizon Center in Washington, D.C.

Fans will be able to vote for WWE Superstars Rey Mysterio(R), Boogeyman(TM), Jeff Hardy(TM) or CM Punk(TM) to determine who should become the

next WWE Fathead. Fathead currently produces big, bold 3-D-like vinyl wall graphics of WWE Superstars John Cena(R), Triple H(R), Undertaker(R),

Batista(R) and Bobby Lashley(TM).

Leading up to Cyber Sunday, Fathead will be highlighted in weekly WWE programming and will be incorporated in all outgoing WWE media, including

cross-channel cable spots, a WWE Magazine ad and local cable TV and radio advertising in the Washington, D.C. area. Fathead branding and products

will be integrated into the action during the Cyber Sunday pay-per-view event. WWE.com and Fathead will also host a sweepstakes after the conclusion of

Cyber Sunday that will offer fans the opportunity to win a full set of signed WWE Fathead images.

"We're ecstatic about our partnership with WWE and Cyber Sunday. To integrate Fathead products across all of WWE's established media platforms is

very exciting," said Brock Weatherup, CEO, Fathead. "WWE has an exceptional relationship with their fans, and we expect the WWE Fathead line to be

among the 'must-have' items going into the holiday season."

Fathead will sponsor Cyber Sunday's special interactive voting section that allows fans to vote on which wrestlers will face off, what the rules will be and

other elements of the event. Fans have cast more than 10 million individual votes during previous Cyber Sundays. Fathead's sponsorship also includes a

mobile voting element, editorial integration and exclusive ownership of the Cyber Sunday section on WWE.com, including custom page skins and ads.

"We're thrilled to help Fathead market its life-size WWE Superstars wall graphics. WWE's unique ability to not only license its Superstars' images, but

develop deeply integrated programs across all WWE media assets will give Fathead visibility among the attractive male demographic while resonating

with an active and loyal WWE fan base," said Patricia Clark, Vice President of Digital Sales for WWE.

In 2006, WWE entered into a licensing agreement with Fathead that allows for the creation of life-size vinyl wall graphics depicting WWE Superstars. All

images use high-resolution 3D graphics, and are currently available for purchase at www.fathead.com and www.wweshop.com.

Additional information on World Wrestling Entertainment Inc. (NYSE: WWE), can be found at wwe.com and corporate.wwe.com. For information on our

global activities, go to http://www.wwe.com/worldwide/.

Trademarks: All World Wrestling Entertainment Inc. programming, talent names, images, likenesses, slogans, wrestling moves, and logos are the

exclusive property of World Wrestling Entertainment Inc. ECW is a trademark owned by WWE Libraries, Inc. All other trademarks, logos and copyrights

are the property of their respective owners.

Forward-Looking Statements: This news release contains forward-looking statements pursuant to the safe harbor provisions of the Securities Litigation

Reform Act of 1995, which are subject to various risks and uncertainties. These risks and uncertainties include the conditions of the markets for live

events, broadcast television, cable television, pay-per-view, Internet, feature films, entertainment, professional sports, and licensed merchandise;

acceptance of the Company's brands, media and merchandise within those markets; uncertainties relating to litigation; risks associated with producing

live events both domestically and internationally; uncertainties associated with international markets; risks relating to maintaining and renewing key

agreements, including television distribution agreements; and other risks and factors set forth from time to time in Company filings with the Securities

and Exchange Commission. Actual results could differ materially from those currently expected or anticipated. In addition to these risks and

uncertainties, our dividend is based on a number of factors, including our liquidity and historical and projected cash flow, strategic plan, our financial

results and condition, contractual and legal restrictions on the payment of dividends and such other factors as our board of directors may consider

relevant.
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