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Item 2.02. Results of Operations and Financial @and

On October 30, 2014 , World Wrestling Entertainmémt. issued the press release furnished as Exd8ti to this Form 8-K to announce
its financial results for its third quarter endesp&mber 30, 2014 .

Iltem 9.01. Financial Statements and Exhibits

(d) Exhibits

99.1 Press Release dated October 30, 2014
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FOR IMMEDIATE RELEASE Contacts:
Investors: Michael Weitz 203-352-8642
Media: Tara Carraro 203-352-8625

WWE® Reports 2014 Third Quarter Results
Exceeds Earnings Expectations and Raises 2014 Owlo

STAMFORD, Conn., October 30, 2014 WWE (NYSE:WWE) today announced financial results its third quarter end
September 30, 2014 . For the quarter, the Compepgrted a Net loss of $5.9 million , or $0.08r share, compared to |
income of $2.4 million , or $0.08er share, in the third quarter last year. Exclgdiems affecting comparability, Adjusted OIBI
was $5.1 million and Adjusted Net loss was $0.6ioml, or $0.01per share in the current year quarter, compare&djostec
OIBDA of $16.7 million and adjusted Net income at.& million , or $0.09 per share, in the prior ygaarter.

“During the quarter, we delivered stronger finangialformance than anticipated and surpassed owagce while makir
significant progress on the execution of AMWE Networkstrategy,”stated Vince McMahon, Chairman and Chief Execl
Officer. “To capitalize on the substantial oppoityrcreated byWWE Network it's time to remove all the barriers to those
want WWE. We are excited to introduce a new singdif price plan at $9.99 per month, and like Netflsith nc
commitment/cancel anytime. This reflects our belethe broad appeal &WWWE Networlcontent. Additionally, we continue
develop the international platform f®WWE Networkand plan to make the network available in the WbK.an OTT basis
November WWE Networkcontinues to be the single greatest opportunityraosform WWES business model and we ren
optimistic about our potential to drive long-termogth.”

“As we expandedVWE Networko 731,000 subscribers, our Adjusted OIBDA of $million surpassed our guidance, wt
indicated an Adjusted OIBDA loss ranging from $10lion to $15 million with an average of 723,000bsaribers. Given o
performance in the quarter, we have improved our2@djusted OIBDA outlook ranges by approximatelbbs$million to $2(
million,” added George Barrios, Chief Strategy &né&icial Officer. “Key metrics continued to showesigth. Raw anc
SmackDowmTV ratings increased 2% and 3%, respectively. W8\&eicial media presence has increased 71% to @@emélion
followers. In addition, revenue from the Companyseven new key television agreements is expeaiethdrease froi
approximately $130 million in 2014 to approximat&835 million in 2018, providing over $100 milliaf revenue growth subje
to counterparty risks.”




WWE Network Update: Third Quarter Highlights

» Network segment revenues increased 68% from tloe peiar quarter and 26% on a \-to-date basis, reflecting the launct
WWE Network Viewership o WWE Networks most compelling content increased as evidengalldNight of Championg
September. Domestic transactions related to treiteas measured by a combination of network sidessrand pay-perview
buys, were nearly 9 times the event’s 85,000 ddmpay-per-view buys in the prior year quarter.

» WWE Networkadded 31,000 subscribers in the quarter, repregemti4% increase from June 30, and reached 7:
subscribers at quartend. Subscriber growth reflected the acquisitio2&8,000 subscribers, which was 71% above the
subscriber additions in the period between Api(thz day afteiVrestleMania) and June 30 WWE Networladded 182,0(
gross subscribers during the April 1- April 6 pekievhich includedNrestleMania). Through September 3WWWE Networ
had attracted approximately 971,000 unique subsirivith 75% of these subscribers active as ofdas.

« The U.S. version oWWE Networkwas made available in more than 170 countries amitdries beginning August 1
Between that date and September BAVE Networkacquired approximately 30,000 international sulbscd, representil
10% of gross additions. Additionally, on August i Company introduced a $12.99 (cancel at ang)tptan, which reach:
23,000 subscribers at quarter end.

* Viewer data continues to indicate that, on ageralose to 90% of subscribers acdAA¥E Networlat least once per week ¢
99% acces®WWE Networlat least once per month. Driving that engagemelW\gE NetworKs compelling live and ne
original content. Notably, the Company&immerSlanevent, which aired live okVWE Network ranked 1st on Nielses’
Twitter TV Ratings', achieving the largest social media presence gfsamies or special during the week of August
beating every program in this Nielsen category . dable and broadcast networks.

WWE Network Update: Future Plans

* New Simplified Price Plan: Beginning November 1, the Company will introduceeav simplified price plan at $9.99 |
month with no commitment (cancel at any time). €ntrsubscribers will benefit from this new sim@di plan as they ¢
migrated to this new plan beginning in Decembele Tbw pricing structure reflects managengbelief in the broad app:
of WWE Networlcontent and is comparable to that of other subisonipased content platforms including Netflix and
Plus. Additionally, all new subscribers who registe the network in November will receive the miowif November for fre
including the opportunity to watcBurvivor Serieéive on Sunday, November 23rd.

WWE Network to be available in the U.K.:The Company continues to develop the internatiptetform forWWE Networ
and plans to make the U.S. versiondfVE Networlavailable in the U.K. on an over-the-top basis avémber.

* New Content / Product Features:New content recently added to the network inclMBAYE Rivalries The original serie
which provides a documentasyyle look at some of the greatest moments in W\gEbty, debuted on October 27. In addi
to providing new live and original content, the wetk has increased access to the Company’'s compseieevideo-on-
demand library to more than 2,500 hours from mdr@nt1,500 hours at launch. Also enhancing subgstilvewing
experience, the Company plans to roll out new 'resplay" and “watch list” features acro88VE Networkmedia platform
by the end of December.

» Limited advertising: WWE Networkbegan including a limited amount of advertising@ctober 13 with Pepsi, Mattel, K-
Mart, Take-Two Interactive, and Pure Talk USA ae tretwork’s initial sponsors. The Compahyadvertising strate:
anticipates no commercial breaks during schedulemhyramming, limited advertising between shows, autasion:
advertising before the network’s video-on-demanuteot.




W Nielsens Twitter TV Ratings rank programs by their uniqualience on Twitter, i.e. the total number of Tavithccounts th
accrue impressions ascribed to a related prograsoadgp

2014 and 2015 Business Outlook

Compared to its previous Business Outlook (reledsiyl 31), the Company has improved its 2014 Aeai<DIBDA outlook b
approximately $15 million to $20 million on an asljed basis at aWWE Networlsubscriber levels. The improvement reflects
significant cost savings achieved to date.

The rate o WWWE Networlsubscriber adoption is a critical determinant & @ompanys projected future financial performar
The table below outlines ranges of potential Comparrformance at different subscriber levels inhb@014 and 201
(Reconciliation of Operating Income to Adjusted OUB can be found in the Supplemental Informatioriuded in this release).

The 2015 Adjusted OIBDA outlook is consistent wgthidance previously provided.

Total Company - Adjusted OIBDA ($ in millions) @

Average Average Average

Subscribers® Q4 2014E Subscribers®® 2014E Subscribers® 2015E
500 $  (13)-(8) 500 $ (31)-(26) 500 $ (10)-10
575 $  (12)-(7) 575 $ (23)-(18) 1,000 $ 4565
650 % (10)-(5) 650 $ (16)-(11) 1,500 $ 100-120
825 8 (50 825 $ 38 2,000 $ 155-175
1,000 $ 0-5 1,000 $ 21-26 2,500 $ 210-230

@ Adjusted OIBDA ranges for each period corresponthéoaverage subscribers shown for each period.
@ Average subscribers shown in thousands.

@ Average subscribers shown for 2014 represent theage level of subscribers over the 12 months @#20/WE Networkaunched in the U.S. on Febru
24, 2014. The average level of subscribers over3theonth and 9nonth periods through September 30, 2014 were appabely 723,000 and 515,0(
respectively.

Long-Term Growth

The strengthening of WWE's content distributionesgnents is one of the Company’s primary |loegn growth drivers, whic
also include the development of a gloBAIVE Network the monetization of the Compansydigital and social media presence,
the cultivation of international business opportiesi

In the third quarter 2014, WWE finalized televisidistribution agreements in the U.S., India, Can;iexico and UAE. With tF
completion of these agreements as well as agresnpeaviously completed in the U.K. and Thailand hegement has grea
clarity about the timing and magnitude of TV rightsenue through 2018.

Final terms of these agreements indicate a higiterof growth from a slightly lower 2014/2015 bake average annual va
(AAV) of the Company$ new content agreements is consistent with pismlasures. While management now anticipates |
television revenue in 2015 than in previous dianles, the Company's overall 2015 OIBDA guidanceaiasiunchanged.

The Company's seven key television agreementsfaseenced above) account for television revenukishexpected to incree
from approximately $130 million in 2014 to approxitely $235 million in 2018. As such, over the pério




from 2014 to 2018, these key television deals piewvver $100 million of revenue growth subjectaartterparty risk.

Basis of Presentation

During the first quarter of 2014, the Company ld&ne®WWWE Network which changed the way that certain content isveledd tc
our customers. In conjunction with this change, ag@ment reevaluated the way it manages and repertsusiness. The laur
of WWE Networlcoupled with the continued convergence within tredlia landscape has resulted in a change in the @uoyisp
management reporting to its chief operating degisitaker. These changes necessitated a change Gotheanys segmel
reporting to align with managemesntbperational view. The Company now classifieofisrations into ten reportable segme
which include the following: Network (which inclad our pay-peview business), Television, Home Entertainment Bigital
Media, individual segments that comprise the M&liasion; Live Events; Licensing, Venue Merchandi®&VEShop, individuz
segments that comprise the Consumer Products Divi$YWE Studios and Corporate and Other.

Comparability of Results

In the current year quarter, the Company recordedeatime preaax restructuring charge of $4.2 million comprisgdseveranc
and other costs ($2.1 million recorded in Corpoeatd Other Expenses, $0.3 million in Digital Medegment expense, and §
million in depreciation expense) and a $4.0 millimpairment of an equity investment. During theopgiear quarter, the Compse
recorded $7.0 million in film impairment charges.

Results for the nine months ended September 3@} 2@luded a $4.2 million restructuring charge,4a0$million impairment ¢
an equity investment, and a $1.6 million adjustrtereduce the carrying value of the old Corpo#steraft to its estimated fe
value in conjunction with the sale of this assdtjolv occurred during the third quarter 2014. Resfdt the nine months enc
September 30, 2013 include $11.7 million in filmp@airment charges and an approximate $3.4 millicsitipe impact from th
transition of the Company's video game to a newnkee in 2013. In order to facilitate an analy$isirancial results on
comparable basis where noted, the Company's rdslts been adjusted to exclude these items. (Semile of Adjustments
Supplemental Information).




Three Months EndedSeptember 30, 2014 Results by Region and Business Segment

Revenues increased 6% to $120.2 millfmm the prior year quarter due to growth in Noftmerica. North American revent
increased 7% driven primarily by an increase in Mddlivision revenues as the ramp upAWE Networksubscription reveni
was partially offset by lower revenue from the Camps Pay-Pe¥iew, Television, Home Entertainment and Digital dva
businesses. Revenues from outside North America e&sentially flat to the prior year quarter.

The following tables reflect net revenues by regiod by business segment (in millions):

Three Months Ended
September 30, September 30,

2014 2013
Net Revenues By Region:
North America $ 93¢ % 87.
Europe/Middle East/Africa (EMEA) 11.¢€ 11.2
Asia Pacific (APAC) 13.7 13.7
Latin America 1.C 1.C
Total net revenues $ 120.z2 $ 113.¢

Three Months Ended
September 30,  September 30,

2014 2013

Net Revenues by Division/Segment:
Media Division $ 76.¢ $ 72.1
Live Events 21.¢ 25.1
Consumer Products Division 18.5 12.€
WWE Studios 1.¢€ 1.6
Corporate and Other 1.1 1.1

Total net revenues $ 120z $ 113

Media Division

Revenues from the Company's Media division incré®&8é to $76.9 million with growth driven by the rarap of WWE Network
Growth from the Company's Network segment was aglfyrtoffset by lower Television, Home Entertainmemtd Digital Medi
revenue as described below.

» Network revenues, which include revenue generate/BYE Network pay-per-view and video-on-demand, increased 8%
$26.1 million from $15.5 million in the prior yeguarter.

«  WWE Networkgenerated $22.4 millioin subscription revenue based on an average o0@Q3paid subscribers over
guarter. WWE Networkhad approximately 731,000 paid subscribers at &dme 30, 2014 as compared to 700,000
subscribers on June 30




Three Months Ended

September 30, September 30,
2014 2013

Television 42.2 44.¢

Digital Media 5.C 7.2

The following table reflect8WE Networlsubscribers (in thousands):

As of / Nine
As of / Three Months Ended Months Ended
Sept. 30, June 30, March 31, Sept. 30,
2014 2014 2014 2014

Ending paid subscribers

o
N
(00}

International 28

Average Paid Subscribers

Year-to-date 51t 40¢ N/A 51E

Pay-perview contributed $3.7 million in revenue with apyiraately 294,000 buys for the three events produhathg the
quarter. On a comparable basis (excluding the itnpiprior period events), pay-pgrew buys declined 56% reflecting
availability of pay-per-view events AWNWE Network

The details for the number of pay-per-view buysliousands) are as follows:

Three Months Ended

September 30, September 30,
2013

Broadcast
Month Events (in chronological order) 2014

=
|

August SummerSlam 29¢

Total 28t 761




Television revenues decreased 6% to $42.2 million from $44lBom in the prior year quarter as contractual incredse
existing programs were more than offset by the pecadn and monetization of five fewer episoded ofal Divas, a prograr
that debuted in July 2013, due to timing. Additibnathe decline in television revenues reflectbd timing of one few:
episode oRawin the U.S. (due to one less Monday in the thirdrtpr of 2014 as compared to the third quartei0af32.

Home Entertainment net revenues decreased to $3.6 million from $5.Homiin the prior year quarter, reflecting4d%
decline in units shipped and a decrease in theageezffective price. The decline in unit shipmesfkected reduced shipme
of WWE's catalog titles, which are typically chamized by lower prices and profit margins than meleases. The aver:
effective price declined 19% to $9.22 as retaitipg pressure on both new releases and cataleg titlore than offset t
impact of product mix. (On a year-to-date basigrage pricing has declined 6% from the prior yesaiqal.)

Digital Media net revenues were $5.0 million compared to $7.%aniin the prior year quarter. The decline reflecteaét
advertising across various platforms as well aslomonetization of the Company's pay-p@w webcasts via WWE.com
these events became available/dWE Network

Live Events

Live Event revenues decreased 13% to $21.8 mifliom $25.1 millionin the prior year quarter primarily due to the &tggof
fewer events in the Company's international markets

« The Company staged 79 events in the currentteuas compared to 76 events in the prior yeartguarhere wer&'3
events held in North America this quarter versusr6the prior year quarter, ande&ents held in international mark
versus 14 events in the prior year quarter.

« North American events generated revenue$17.3 million as compared to $17.5 milliam the prior year quarter. T
impact of staging 11 additional events in North Alce was offset by a 7% decline in average attecelam 5,100 fans,
5% decline in average ticket prices to $44.60,aneduction in event-related sponsorship revenue.

* International live events generated revenueBd million as compared to $7.5 million in thegoryear quarter. Thé3%
revenue decline was due to the staging of 8 fewents in international markets. Partially offsegtihis decline, avera
attendance increased 15% to 7,700 fans and avecage prices increased 28% to $92.8Bhe changes in average tic
prices and attendance were predominantly due toggsain country mix.

Consumer Products Division

Revenues from Consumer Products businesses wer® ®ilBon as compared to $12.6 milliam the prior year quarter, primar
due to the increases in the Company's licensingeacmmmerce businesses as described below.

Licensing revenues were $10.0 million as compared to $5.fiomiln the prior year quarter, primarily driven by ayieé
effective royalty rate for the Company's franchigkeo game.

Venue Merchandiserevenues increased 5% to $4.2 million from $4.0ionilin the prior year quarter primarily due to
increase in total attendance at the Company's Martérican events.

WWEShop revenues increased 48% to $4.3 million from $2.Bianiin the prior year quarter driven by a 5086rease in tr
volume of online merchandise orders to more tha®®Yorders globally. Orders increased primarily duartobile sho
optimization and a new distribution model utilizidgnazon U.K. The average revenue per order decld¥édo $47.59rom
the prior year quarter.




WWE Studios

WWE Studios revenue increased to $1.9 million fi®h8 millionin the prior year quarter, reflecting the timingreéults from th
Companys portfolio of movies. Revenue recognized in theent year quarter was primarily associated with2813 slate of filr
releases. WWE Studios' movie portfolio generatéasa of $ 0.4 million in the quarter compared tloss of $7.4 millionin the
prior year quarter, which included $7.0 million film impairment charges. Movies released in 20l4chsasScooby Doc
WrestleMania Myster{direct-to-DVD) andOculus(theatrical), have shown performances that armwith expectations.

Corporate and Other

Corporate and Other expenses increased $7.6 mitidd86.4 millionfrom the prior year quarter. As defined, these asp:
include corporate G&A expenses as well as salesketing, and talent development costs, which cateoallocated to speci
segments. The increase in Corporate and Other sgpduaring the quarter included $2.1 million in semee and relat
restructuring charges. Excluding the impact ofreestiring, the $5.5 million increase in expensggpsuted the expansion of |
Company's international infrastructure, talent digmment and brand marketing.

Operating Income Before Depreciation and Amortizaton (OIBDA)

OIBDA results declined to $2.7 million from $9.7Ilain in the prior year quarter. Excluding the impactesdtructuring and filt
impairment charges, Adjusted OIBDA declined $11iBion predominantly due to the ramp up WWE Networland investmel
across WWE to support key content and brand iivéat The ramp up oWWE Networkesulted in a $5.1 million reduction
OIBDA as the growth in subscribers and subscriptievenue was more than offset by the loss of paydesv revenue ar
increased programming, marketing, and customelicgeposts. Investment in WW&'content and brand initiatives resulted
$5.5 million increase in Corporate and Other expsr(&s described above). Based on the increasesdtinent, the Compary’
Adjusted OIBDA margin was 4% in the current yeaamer as compared to 15% in the prior year quarter.

Depreciation and Amortization

Depreciation and amortization expense totaled 8ifllibn for the current year quarter as comparei@d millionin the prior yee
quarter. Depreciation and amortization expenseoith ibhe current and prior year periods derived fiorestment in assets
support the Company's content initiatives, inclgdafforts to launchWWE Network The current year quarter includes a chari
$1.8 million to write down certain assets assodiatéh the Company's gamification initiative.

Investment Income, Interest and Other Expense, Net

Investment income, interest and other expenseyielgled expense of $5.5 million compared to incah&0.1 millionin the prio
year quarter. The current year quarter included.@ #illion impairment of an equity investment astthnge in realized forei
exchange losses of $0.9 million.




Effective tax rate

In the current year quarter, the effective tax veds 44% as compared to 278ahe prior year quarter. The recognition of FlI
releases resulted in tax benefits that increaseéffiective tax rate in the current year quarter @ecreased the effective tax rat
the prior year quarter. The current year includexaenefit associated with the Company's opegatiss for the quarter; the pr
year was a tax provision as the Company ha-tax income. The Company believes it will be ablaitiize these benefits
future periods.

Summary Results for theNine Months EndedSeptember 30, 2014

Total revenues for the nine months ended SepteBthe2014 were $402.1 million as compared to $38&@lkon in the prior yee
period. Operating loss for the current year pemas $39.7 million as compared to income of $18.llioni in the prior yee
period. Net loss was $28.5 million , or $0.38 geare, as compared to Net income of $10.7 million$0.14per share, in the pri
year period. OIBDA was a loss $19.1 million for the current nine month periodcasnpared to income of $35.9 million the
prior year period.

Excluding items that impacted comparability on aryever-year basis, Adjusted Operating loss was%88llion compared t
income of $26.4 million in the prior year perioghdaAdjusted Net loss was $22.2 million , or $0B8 share, compared to |
income of $16.1 million , or $0.21 per share, ia grior year period. Adjusted OIBDA was a loss 86% millionas compared
income of $44.2 million in the prior year period.

Nine Months EndedSeptember 30, 2014 Results by Region and Business Segment

Revenues increased 3% to $402.1 million primarilg tb growth in North America. Revenues from Ndktherica increased 5%
or $14.7 million, driven by the growth of the Comga Network segment. The ramp up WWE Networksubscribers ar
subscription revenue significantly exceeded the lofspay-per-view revenue as pay-per-view eventaine available okVWE
Network. Increased revenue from television distributiod &igher online merchandise sales through WWESheng \wore the
offset by lower revenue from the licensing of then@panys franchise video game and digital advertising.gReres from outsic
North America decline3% primarily due to the impact of staging ten feweselievents in international markets, which of
increased revenue from television distributionriteinational markets. There was no significant ichffeom changes in forei
exchange rates in the current year period.

The following tables reflect net revenues by regiod by segment (in millions):

Nine Months Ended
September 30, September 30,

2014 2013
Net Revenues By Region:
North America $ 318¢ $ 304.2
Europe/Middle East/Africa 47.¢ 51.Z
Asia Pacific 31.C 29.€
Latin America 4.4 4.4
Total net revenues $ 402.1 $ 389.¢




Nine Months Ended
September 30, September 30,

2014 2013

Net Revenues By Division/Segment:
Media Division $ 250.2 $ 231.¢
Live Events 83.¢ 87.1
Consumer Products Division 57.7 61.¢
WWE Studios 8.C 5.€
Corporate & Other 2.2 2.E

$ 402.1 $ 389.¢

Total net revenues

Media Division

Revenues from the Company's Media Division incré&% to $250.4 million primarily driven by the lazinand ramp up oNVWE
Networksubscribers and subscription revenue and, to arlesgent, increased television revenue. Revenowtbrwas partiall
offset by lower pay-peview (included in the Network segment) and Digikdédia revenue as the Company's video co
became available o0WWE Network Additionally, the decline in Digital Media revemueflected lower advertising across var

platforms.

Nine Months Ended
September 30, September 30,

2014 2013
Network $ 87.6 $ 69.7
Television 126.2 121.
Home Entertainment 19.t 19.2
Digital Media 16.€ 217
Total $ 250.2 $ 231.¢

Live Events

Live Event revenues were $83.8 million as compaoe®B7.7 millionin the prior year period primarily due to lowereattlance
WrestleManiabecause of stadium configuration) and the stagiri fewer international events.

Nine Months Ended
September 30, September 30,

2014 2013
Live events $ 81€ $ 86.1
Travel Packages 2.2 1.€
Total $ 83.6 $ 87.7
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Consumer Products Division

Revenues from Consumer Products businesses were $filion for the current year period as compai@®61.9 millionin the
prior year period, representing a decrease of The decrease was primarily driven by the tramsitd a new video game partr
TakeTwo Interactive, lower sales and contractual changehe Company's video game licensing agreeniartially offsettin
this decline was increased revenue from WWEShohwbenefited from mobile shop optimization andeavrdistribution modt
in the U.K. utilizing Amazon.

Nine Months Ended
September 30, September 30,

2014 2013
Licensing $ 29.5 $ 36.4
Venue merchandise 15.7 16.C
WWEShop 12t 9.t
Total $ 577 $ 61.€

WWE Studios

WWE Studios revenue increased to $8.0 million fi®sr8 millionin the prior year period primarily due to the sggrerformanc
of The Call, which was released theatrically in March 2013. B/\8tudios' movie portfolio generated income$6f9 millior
compared to a loss of $12.8 milliamthe prior year quarter, which included $11.7lionl in film impairment charges. Excludi
the impact of prior-year film impairment chargesyWt Studios generated income of $0.9 millmompared to an adjusted los:
$1.1 million.

Corporate and Other

Corporate and Other expenses increased $20.8 mithidb116.2 millionfrom the prior year period. As defined, these expe
include corporate G&A expenses as well as salegkatiag, and talent development costs, which cateoallocated to speci
segments. The increase in Corporate and Other s&pdaring the period included $2.1 million in sewrere and relat
restructuring charges. Excluding the impact ofreestiring, the $18.7 million increase supportedeikpansion of the Compan
international infrastructure, talent developmertt Brand marketing.

Operating Income Before Depreciation and Amortizaton (OIBDA)

OIBDA results declined to a loss of $19.1 millios @ompared to income of $35.9 milliam the prior year period. The OIBL
decline was primarily due to lower profits from tNetwork segment a8/ WE Networlcontinued to develop scale, investmen
support key content and brand initiatives, anddaucgon in Licensing profits stemming from the sdion to a new video gar
partner. The ramp up OVWE Networkresulted in a $29.2 million reduction in Networkgseent OIBDA as the growth
subscribers and subscription revenue was more diffset by the loss of pay-pefew revenue and increased programn
marketing, and customer service costs. InvestrmeM{WE's content and brand initiatives resulted in a $20il8on increase i
Corporate and Other expenses (as described ab®kie).reduction in licensing profits reflected contteal changes in tl
Company's video game licensing agreement and dibentihe prior year period associated with themngition from THQ to Take-
Two Interactive. These factors were partially dffsg improved film performance. Based on the impafcincreased investme
and resulting changes in business mix, the Comp@WBDA margin was (5)% in the first nine months26fLl4 as compared 88«
in the prior year period. Excluding the impactihfimpairments, video game transition and restrung related expenses,
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Adjusted OIBDA resulted in a loss of $16.7 millionthe period as compared to income of $44.2 nmilirothe prior year perio
and the Adjusted OIBDA margin was (4)% in the catngeriod as compared to 11% in the prior yeargoer{See Schedules
Adjustments in Supplemental Information).

Depreciation and amortization

Depreciation and amortization expense totaled $20lgn for the current year period as compare®1d.8 millionin the prio
year period. Depreciation and amortization expémdmth the current and prior year periods derifrech investment in assets
support the Company's content initiatives, inclgdaifforts to launchWWE Network The current year includes a charge of
million to write down certain assets associatedhhie Company gamification initiative and a charge of $1.6 raillto adjust th
carrying value of the old Corporate Aircraft to gsimate of its fair value, in conjunction wittethale of this asset.

Investment Income, Interest and Other Expense, Net

Investment income, interest and other expenseyiaketed an expense of $6.1 million compared togerse of $1.6 milliorin
the prior year period. The current year periodei an impairment of an equity investment of $dillion and lower investme
income than the prior year period.

Effective tax rate

In the current year period, the effective tax mages 38% as compared to 36ftthe prior year period. The effective tax ratehe
current year period approximates the Company'saegdesffective tax rate. The current year inclualéax benefit associated w
the Company's operating loss. The Company beliéva8 be able to utilize these benefits in futyreriods.

Cash Flows & Liquidity

Cash flows used in operating activities were $5ilfian in the first nine months of 2014. The use of cass wriven by tF
Company's operating losses well as spending taugetkature films.

Purchases of property and equipment and othersadselined by $9.1 million from the prior year [efi

As of September 30, 2014 , the Company held $68llfomin cash and shotterm investments and currently estimates
capacity under the Company'’s revolving line of @réalbe approximately $150.0 million .

In October 2014, the Company received a $50 millidnance payment associated with a recently exgtekevision distributio
agreement. The payment is not included in the basdinces or cash flow (above), but will be reflddte the Companyg fourtt
guarter financial statements as deferred income ddivance will be recognized as revenue as eamedtbe term of tt
agreement.
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Additional Information

Additional business metrics are made availablent@stors on a monthly basis on the corporate wehbsibrporate.wwe.cor
Note: As previously announced, WWE will host a @ahce call oiOctober 30, 2014t 11:00 a.m. ET to discuss the Compse
earnings results for the third quarter of 2014. iAterested parties are welcome to listen to a Web cast that will be host
through the Company’s web siteiatorporate.wwe.comParticipants can access the conference callddingi855-2004993 (tol
free) from the U.S. and Canada or 913-53894 from outside the U.S. and Canada (Confereasscpde for both lines: 79387
Please reserve a line 10-15 minutes prior to e tine of the conference call.

The earnings release and presentation to be refteduring the call will be available iatcorporate.wwe.com A replay of th:
call will be available within 24 hours after thenéerence call concludes and can be accessed @vothpany's web site.

About WWE

WWE , a publicly traded company (NYSE: WWE), is an greted media organization and recognized leadeglata
entertainment. The company consists of a portifibusinesses that create and deliver originalesuri2 weeks a year to a glic
audience. WWE is committed to family friendly ems&mment on its television programming, pay-p@w, digital media ar
publishing platforms. WWE programming reaches ntbes 650 million homes worldwide in 35 languag®8VE Network the
first-ever 24/7 over-the-top premium network thatludes all 12 live pay-per-views, scheduled progreng and a massive video-
on-demand library, is currently available in more thaf0 countries. The company is headquartered imistd, Conn., wit
offices in New York, Los Angeles, London, MexicayziMumbai, Shanghai, Singapore, Dubai, Munich @okyo.

Additional information on WWE (NYSE: WWE) can beuftd at wwe.com and corporate.wwe.com. For inforomatin our glob:
activities, go tdttp://www.wwe.com/worldwide/

TrademarksAll WWE programming, talent names, images, likeessslogans, wrestling moves, trademarks, logocapdrights are the exclusive propert
WWE and its subsidiaries. All other trademarkso®gnd copyrights are the property of their respecwners.

ForwardlLooking StatementsFhis press release contains forwéwdking statements pursuant to the safe harborigioms of the Securities Litigation Refa
Act of 1995, which are subject to various risks amtertainties. These risks and uncertainties delwithout limitation, risks relating to enterimgto,
maintaining and renewing key agreements, includahbgvision and pay-peariew programming and our new network distributigreements; risks relating
the launch and operations of our new network; thednfor continually developing creative and enteittg programming; the continued importance of
performers and the services of Vincent McMahon; dbeditions of the markets in which we compete andeptance of the Company's brands, medii
merchandise within those markets; uncertaintiestireg to regulatory matters; risks resulting frdre highly competitive and fragmented nature ofroarkets
uncertainties associated with international markiis importance of protecting our intellectual geaty and complying with the intellectual properights o
others; the risk of accidents or injuries during physically demanding events; risks associateti pibducing and traveling to and from our large lewvents
both domestically and internationally; risks relatito our film business; risks relating to new besses and strategic investments; risks relatingut
computer systems and online operations; risksinglé general economic conditions and our expotubad debt risk; risks relating to litigationsks relatin
to market expectations for our financial performegnisks relating to our revolving credit faciligpecifically and capital markets more generallgksirelatin
to the large number of shares of common stock obetl by members of the McMahon family and the pmbty of the sale of their stock by the McMahowt
the perception of the possibility of such sales; ilatively small public float of our stock; anther risks and factors set forth from time to timeCompan'
filings with the Securities and Exchange Commissi@otual results could differ materially from thosarrently expected or anticipated. In additionr
dividend is dependent on a number of factors, glioly, among other things, our liquidity and histatiand projected cash flow, strategic plan (initig
alternative uses of capital), our financial resaltsl condition, contractual and legal restrictionghe payment of dividends, general economic amapetitive
conditions and such other factors as our Boardidibrs may consider relevant.
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World Wrestling Entertainment, Inc.
Consolidated Income Statements
(In millions, except per share data)

(Unaudited)
Three Months Ended Nine Months Ended
September 30, September 30, September 30, September 30,
2014 2013 2014 2013

Selling, general and administrative expenses 39.1 32.€ 136.3 111.C

Operating (loss) income (5.0 3.2 (39.9) 18.1

Investment income, net 0.1 0.2 0.t 1.1

Other (expense) income, net

(Benefit from) provision for income taxes

(Loss) earnings per share:

Weighted average common shares outstanding:

Diluted 75.4 75.4 75.2 75.5




World Wrestling Entertainment, Inc.
Consolidated Balance Sheets
(In millions)
(Unaudited)

As of

September 30, December 31,
2014 2013

ASSETS
CURRENT ASSETS:

Short-term investments, net 39.1 76.5

Inventory 4.5 2.9

Prepaid expenses and other current assets 12.1 16.1

PROPERTY AND EQUIPMENT, NET 116. 133.¢

TELEVISION PRODUCTION ASSETS, NET 6.2 10.€

NON-CURRENT DEFERRED INCOME TAX ASSETS 14.4 —

©~

TOTAL ASSETS 351.¢ $ 378.t

CURRENT LIABILITIES:

Accounts payable and accrued expenses 69.4 47.¢

Total current liabilities 105.1 82.c

NON-CURRENT INCOME TAX LIABILITIES 1.7 4.9

COMMITMENTS AND CONTINGENCIES

Class A common stock 0.3 0.3

Additional paid-in-capital 352.¢ 347.C

Accumulated deficit (141.7) (85.9)

TOTAL LIABILITIES AND STOCKHOLDERS’ EQUITY $ 351.¢ $ 378.¢




World Wrestling Entertainment, Inc.
Consolidated Statements of Cash Flows
(In millions)
(Unaudited)



Nine Months Ended

September 30, September 30,
2014 2013

Net (loss) income $ (28.5) % 10.7

Amortization and impairments of feature film protlon assets 3.2 15.t

Depreciation and amortization 22.C 17.¢

Amortization of bond premium 1.C 0.4

Stock-based compensation 6.5 3.

Services provided in exchange for equity instruraent (0.9 0.9

(Benefit from) provision for deferred income taxes (21.%) 4.C

Cash (used in)/provided by changes in operatingtassd liabilities:

Inventory .9 0.9

Feature film production assets (15.0 (6.7

Accounts payable, accrued expenses and othetitiiedbil 8.¢ (11.5)

Net cash (used in)/provided by operating activities (5.9 12.2

Purchases of property and equipment and othersasset (9.2 (18.9)

Proceeds from sale of corporate aircraft

Purchases of short-term investments (2.5 (24.7)

Purchase of cost method investments (2.29) (2.9

FINANCING ACTIVITIES:

Repayment of long-term debt 3.0 (0.9

Debt issuance costs 0.9 0.9

Excess tax benefits from stock-based payment a@raagts 0.t 0.2

NET (DECREASE) INCREASE IN CASH AND CASH EQUIVALENT (3.9 (28.9)

CASH AND CASH EQUIVALENTS, END OF PERIOD $ 29.6 % 37.1

Non-cash purchase of property and equipment $ 07 % 1.€




World Wrestling Entertainment, Inc.
Supplemental Information — Schedule of Adjustments
(In millions, except per share data)

(Unaudited)
Three Months Ended Three Months Ended
September 30, 2014 September 30, 2013
Restruct. Loss on As Film
As Reported  Expense Investment  Adjusted  Reported Impairment Adjusted

Operating (loss) income $ (5.0 $ 42 % — $ (098 % 32 % 7C % 10.2

Investment, interest and other expense,
net (5.5 — 4.C (1.5) 0.1 — 0.1

(Loss) income before taxes (10.9) 4.2 4.C (2.9 3.3 7.C 10.c

Benefit from (provision for) taxes . . . . . (2.4)

Net (loss) income $ (59 $ 27 % 2€ $ (06 $ 24 % 4€ $ 7.C

(Loss) earnings per share $ (0.0¢ $ 0.0 $ 0.0z $ (0.01) $ 0.0: $ 0.0¢ $ 0.0¢

Reconciliation of Operating (loss) income to OIBDA

Depreciation & amortization 7.7 (1.8 — 5.¢ 6.5 — 6.5

Non-GAAP Measures:

We define OIBDA as operating income before depreciation and anadidgiz, excluding feature film and television protloc asset amortization a
impairments. OIBDA is a non-GAAP financial measarel may be different than similarly-titted n@AAP financial measures used by other compani
limitation of OIBDA is that it excludes depreciati@and amortization, which represents the periodarge for certain fixed assets and intangible assssd i
generating revenues for the Company's businesD®hould not be regarded as an alternative toatjpey income or net income as an indicator of ojrgy
performance, or to the statement of cash flowsragasure of liquidity, nor should it be consideiresolation or as a substitute for financial measiprepare
in accordance with GAAP. We believe that operatitcpme is the most directly comparable GAAP finahaieasure to OIBDA.

Adjusted OIBDA , Adjusted Operating income, Adjusted Net incomé Adjusted Earnings per share exclude certain nahiégms, which otherwise wot
impact the comparability of results between periddeese items include, but are not limited to, eash impairments of film, intangible and fixed assgain
and losses on asset sales, as well as materialaesing charges. The adjusted measures shouldenobnsidered as an alternative to net incomd, ftaws
from operations or any other indicator of WWE'sfpenance or liquidity, determined in accordancenwitS. GAAP.
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World Wrestling Entertainment, Inc.
Supplemental Information — Schedule of Adjustments
(In millions, except per share data)

(Unaudited)
Nine Months Ended Nine Months Ended
September 30, 2014 September 30, 2013
As Restruct. Loss on Jet Adj. As Film V.Game
Reported Expense Investment Value Adjusted Reported Impair. Transition Adjusted
Operating
(loss)income $  (39.7) $ 42 % — ¢ 1€ $ (339 % 181 $ 1157 % (3.4 % 26.¢

Investment,

interest and

other expense,

net (6.2) — 4.C — (2.7 (1.6) — — (1.6

(Loss) income

before taxes (45.¢) 4.2 4.C 1.€ (36.0) 16.t 11.7 (3.9) 24.¢
Benefit from

(provision for)

taxes 17.2 1.5 (1.4 (0.6 13.¢ 4.7 1.2 (8.7
Net (loss)

income $ (28.5) % 27 % 2€ % 1C $ (222 $ 107 $ 7€ % (22) % 16.1
(Loss)

earnings per

share $ (0.35) % 0.04 $ 00: $ 001 $ (030 % 014 $ 0.1C $ (0.05 $ 0.21

Reconciliation of Operating (loss) income to OIBDA

Depreciation
&
amortization 20.€ (1.8 — (1.6 17.2 17.¢ — — 17.¢

Non-GAAP Measures:

We define OIBDA as operating income before depreciation and anatidiz, excluding feature film and television protloc asset amortization a
impairments. OIBDA is a non-GAAP financial measarel may be different than similarly-titted n@AAP financial measures used by other compani
limitation of OIBDA is that it excludes depreciati@and amortization, which represents the periodarge for certain fixed assets and intangible assssd i
generating revenues for the Company's businesD®Khould not be regarded as an alternative toatjmgy income or net income as an indicator of ojrey
performance, or to the statement of cash flowsmasasure of liquidity, nor should it be consideiredsolation or as a substitute for financial measiprepare
in accordance with GAAP. We believe that operatitapme is the most directly comparable GAAP finahoieasure to OIBDA.

Adjusted OIBDA , Adjusted Operating income, Adjusted Net incomeé Adjusted Earnings per share exclude certain niahiegms, which otherwise wot
impact the comparability of results between periddeese items include, but are not limited to, eash impairments of film, intangible and fixed assgain
and losses on asset sales, as well as materialaesing charges. The adjusted measures shouldenobnsidered as an alternative to net incomé, ftaws
from operations or any other indicator of WWE'sfpenance or liquidity, determined in accordancewitS. GAAP.
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World Wrestling Entertainment, Inc.
Supplemental Information — Reconciliation of 2014 ad 2015 Business Outlook
(In millions, except per share data)
(Unaudited)

Reconciliation of Operating income to Adjusted OIBOA @

WWE 2014 Q4 potential performance at different subsriber Levels |

Average . . .
Subscribze 's (000s) Cl)r?:c:zrir:glg Depreciation OIBDA Adjg)TgBiqtf ° éIdIB{LIJDS;\eld’3
500 $(20) — $(15) $7 $(13) — $(8) $0 $(13) — $(8)
575 $(19) — $(14) $7 $(12)— $(7) $0 $(12)— $(7)
650 $(17) — $(12) $7 $(10) — $(5) $0 $(10) — $(5)
825 $(12) — $(7) $7 $5) — $0 $0 $5) — $0
1,000 $7) — %2 $7 $0 — $5 $0 $0 — $5
WWE 2014 potential performance at different subscier Levels
Average . . .
Subscribze 's (000s) Cl)r?:c:zrir:glg Depreciation OIBDA Adjg)TgBiqtf ° éIdIB{LIJDS;\eld’3
500 $(60) — $(55) $27 $(33) — $(28) $2 $(31) — $(26)
575 $(52) — $(47) $27 $(25)— $(20) $2 $(23)— $(18)
650 $(45) — $(40) $27 $(18) — $(13) $2 $(16) — $(11)
825 $(26) — $(21) $27 $1 — $6 $2 $3 — $8
1,000 $8) — $(3) $27 $19 — $24 $2 $21 — $26
WWE 2015 potential performance at different subscier Levels |
Average . . .
Subscribze 's (000s) OI?\?:Lartrzgg Depreciation OIBDA Adng,lténDeRts ° g(leJSUSf dl
500 $(38) — $(18) $28 $(10) — $10 $0 $(10) — $10
1,000 $17 — $37 $28 $45 —$65 $0 $45 —3$65
1,500 $72 — $92 $28 $100 — $120 $0 $100 — $120
2,000 $127 — $147 $28 $155— $175 $0 $155— $175
2,500 $182 — $202 $28 $210 — $230 $0 $210 — $230

Non-GAAP Measures:

@ We defineOIBDA as operating income before depreciation and anatidiz, excluding feature film and television protioe asset amortization a
impairments. OIBDA is a non-GAAP financial measaral may be different than similarly-titted n@AAP financial measures used by other companis
limitation of OIBDA is that it excludes depreciatiand amortization, which represents the periodarge for certain fixed assets and intangible assstd i
generating revenues for the Company's businesD®hould not be regarded as an alternative toaijmgr income or net income as an indicator of airay
performance, or to the statement of cash flowsmasasure of liquidity, nor should it be consideireolation or as a substitute for financial measyrepare
in accordance with GAAP. We believe that operatimopme is the most directly comparable GAAP finahaieasure to OIBDA.

19




Adjusted OIBDA , Adjusted Operating income, Adjusted Net incomé Adjusted Earnings per share exclude certain nahiézms, which otherwise wot
impact the comparability of results between periddsese items include, but are not limited to, eash impairments of film, intangible and fixed assgain
and losses on asset sales, as well as materinlagsing charges. The adjusted measures shouldenobnsidered as an alternative to net incoméd, taws
from operations or any other indicator of WWE'sfpenance or liquidity, determined in accordancenvitS. GAAP.

@ Average subscribers shown for Q4 2014 representtieeage subscriber over the threenth period. Average subscribers for 2014 and 2@pseser
averages over a 12-month period.

® Operating income reflects an approximate $4 milliestructuring charge in Q3 2014 including $2 miiliin severance that is excluded from Adju

OIBDA (the remainder of the restructuring chargeefiected in depreciation expense above). Unknatwiiis time, there may be other items that wou
adjusted for in the presentation above.
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World Wrestling Entertainment, Inc.
Supplemental Information - Free Cash Flow

(In millions)
(Unaudited)
Three Months Ended Nine Months Ended
September 30, September 30, September 30, September 30,
2014 2013 2014 2013
Net cash provided by/(used in) operating activities $ 0.5 % 6.2 $ 5.2 $ 12.2
Less cash used for capital expenditures:
Purchase of property and equipment and other assets (3.0 (5.2 (9.2 (18.9)
Free Cash Flow $ 35 $ 11 % (149 $ 6.0

Non-GAAP Measure:

We defineFree Cash Flowas net cash provided by operating activities lesh aised for capital expenditures. Although itds a recognize
measure of liquidity under U.S. GAAP, Free CashwFjwovides useful information regarding the amoointash our continuing busines:
generating after capital expenditures, availabtedovesting in the business, servicing and repagiebt, and for payment of dividends.
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