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Item 2.02. Results of Operations and Financial @and

On February 12, 2015, World Wrestling Entertainmémt. issued the press release furnished as ExX8bi to this Form 8-K to announce
its financial results for its fourth fiscal quartand year ended December 31, 2014.

Item 9.01. Financial Statements and Exhibits
(d) Exhibits

99.1 Press Release dated February 12, 2015.
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Media: Tara Carraro 203-352-8625

WWE® Reports 2014 Results
With Q4 Earnings Growth that Exceeds Expectations

STAMFORD, Conn., February 12, 2015 WWE (NYSE:WWE) today announced financial resultsifs fourth quarter end
December 31, 2014 . Revenues for the quarter isete&9% to $140.5 million from $118.4 milliamthe fourth quarter last ye
For the quarter, the Company reported a Net losg1ldd million , or $0.02 loss per share, as congppaoea Net loss 0$7.¢
million , or $0.10loss per share, in the prior year quarter. Themegéncrease was driven by the Network and Telewisegmen
with earnings growth driven primarily by the rige television rights fees. Excluding items affectiogmparability, Adjuste
OIBDA increased to $5.1 million from a loss of $&filion and Adjusted Net loss was $0.6 millionr,$D.01loss per share,
compared to a Net loss of $7.9 million , or $0.d€slper share, in the prior year quarter.

“During the quarter, we remained focused on growiyE Network which surpassed 1 million subscribers in Jan@@ib, jus
11 months after launch. Subscriber growth wasedrivy a successful free November promotion, thedawf the service in tl
UK and the strength of olroyal Rumbl@vent,” stated Vince McMahon, Chairman and Chiefdxive Officer. We believe thi
our 2015 road map provides significant opportugif@ growth, as we continue to execute well, iratevfaster and expamiWE
Network, the single greatest opportunity to transform W¥/Rtisiness model.”

“In the fourth quarter, we continued to execute WMWE Networkstrategy, and we generated earnings growth driyethé
escalation of our television rights fees. For tharter, our adjusted OIBDA surpassed our most tquelplic guidance associa
with an average of 721,000 paid subscribers,” addeorge Barrios, Chief Strategy & Financial Officédver the year, key bra
metrics remained stronawand SmackDowrTV ratings increased 2% and 3%, respectively. Camgion of WWE content ¢
YouTube increased more than 80% to approximatélybalion video views and our social media presegmv more than 80
and recently surpassed 450 million followers. Int@otly, we believe that we have reached a finariefldction point. In 2015, w
expect year-over-year Adjusted OIBDA growth in gvquarter, with growth driven by the performanceVdVE Network the
escalation of our television rights fees as welt@stinued innovation across our businesses.”

WWE NetworkUpdate: Fourth Quarter Highlights

Network segment revenues increased 64% from tlog peiar quarter and 33% from the prior year reaglairieryear peak wit
the launch ofW\WE Network During the quarter, reflecting management’s lhétiehe broad appeal 8/WE Networlcontent, th
Company introduced a simplified price plan at $90@® month with no commitment (cancel at any timedl migrated curre
subscribers to this plan in December. As part ®higtwork strategy, the Company also continueceédufe premium live al
original content, such as its pay-per-views, inseehits comprehensive video-demand library to more than 2,700 hours,
rolled out new "resume play" and “watch list” feas across alWWE Networlplatforms. After makingVWE Networlavailable
in international markets in August, the networktaauned to grow its global subscriber base.




*  WWE Networkadded 85,000 subscribers during the quarter, reptieg a 12% increase from September 30, and rd
816,000 subscribers at yeamd. The subscriber growth reflected the acquisitib336,000 subscribers, which was 17% a
the gross subscriber additions in the precedingtgua

» Fourth quarter subscriber performance demonstritedefficacy of the Compary’free trial offering in November a
underscored the impact sampling could have on sibesgrowth. The November promotion attracted apimately 242,00
trial subscribers.

* The U.S. version dWNWE Networkvas made available in more than 170 countries emddries beginning August 12, 20
At year-end WWE Networkad approximately 44,000 international subscribers.

+  WWE Network’sompelling live and new original content contindedirive viewer engagement. During the quarter, WSVE
NXT Liveprogram, which features the Compasgmerging talent, attracted increased viewersmipsacial media activity
well as fueled esommerce merchandise sales. Also exemplifying thwep of live content, a network special with Vi
McMahon and Stone Cold Steve Austinvas among the most watched original programs ométaork, generated soc
media activity that was among the top 10 worldviréeding topics on Twitter during the program.

* As theWWE Networlsubscriber base has grown, the network continuesltivate a high level of satisfaction and suliz®
engagement. Viewer data indicates that, on avevage 2014, close to 90% of subscribers acce¥$@E Networlat leas
once per week and 90% of subscribers are satisfitbdVWE Network

WWE NetworkUpdate: Future Plans

The Company will continue to execute a fivart strategy to attract subscribers, including in@lthe network available in ne
geographies, executing high impact customer adeuisand marketing programs, creating new contexpanding distributic
platforms, and developing new features.

WWE Networkhits 1 million subscribers: On January 27, 2015, the company announcedAMWdE Networlad surpassec
million subscribers just 11 months after launch. These results reptese¥% increase (24% domestically) in subscr
since last reportedt the end of third quarter 2014, driven primabijya successful free November promotion, the lawifdhe
service in the UK and significant additions for RReyal Rumblgay-per-view event. Through January ®AWE Networkac
attracted more than 1.4 million unique subscrilgtl 71% of these subscribers active as of that.dat

«  WWE Networkavailable in the U.K and Ireland : The Company continues to broaden the globalibigion of WWE
Network. WWE Networwas made available in the UK on January 19 for €p& month and Ireland forl£.99 per mont
with no commitment and the ability to cancel amyei

» Sampling - February Free : Based on the successful execution of the netwdii€e trial offering in November, all ni
subscribers who register for the network in Febyrwaitl receive the month of February for free, nding the opportunity -
watchWWE Fast Lanéve on Sunday, February 22.

+ Expanded WWE Network Distribution in Canada, the Middle East and North Africa: Rogers Communications, f
Companys exclusive network distribution partner in Candaas reached agreements with Cogeco Cable Canagdink
Shaw and Shaw Direct, TELUS Optik TV and TELUS $itédée and Videotron, ensuringVWE Networkwill be availablt
nationally in Canada befoM/restleMania(March 29). In addition, the Company has reache@greement with OSN, t
leading pay-TV network in the Middle East and No#thiica, to distributeWWE Networkn the region as a premium lin:
channel, launching befok&restleMania

@ Subscriber numbers in UK/Ireland are subject talleonsumer protection laws and regulations gowerfée charges.




* New Content / Product Features: The Company is evaluating opportunities to expéme range of original netwc
programming to include more exclusive live speciaih sought after interviewees, talk shows, aniamtand shorferm
content. To highlight debuting programs and idgntiife most popular content on the network for stibscs, the Compal
plans to roll out additional content carouseldha first half of 2015.

2015 Business Outlook

The rate oWWWE Networlsubscriber adoption is a critical determinant & @ompanys projected future financial performar
The tables below outline ranges of potential Comgpparformance for 2015 at different subscriber lev@&econciliation ¢
Operating Income to Adjusted OIBDA can be fountdh@ Supplemental Information included in this reia

The Company is maintaining its 2015 Business Outlabvarious subscriber levels as released on @ct8d, 2014. The 20.
Adjusted OIBDA table (below) is consistent with fhreviously provided business outlook.

Total Company - Adjusted OIBDA (in millions)

Average Paid

Subscribers'? 2015 Q1
800 $0 - $5
850 $1 - %6
900 $2 - $7
950 $4 - $9
1,000 $5 - $10
Average Paid
D DE 0
500 ($10) - $10
1,000 $45 - $65
1,500 $100 - $120
2,000 $155 - $175
2,500 $210 - $230

@ Average paid subscribers shown in thousands. Theage number of paid subscribers over the 12-maufti2914 was approximately 567,000. This 12
month average is below the average for the 20lidghér whichWWE Networkvas operative (WWE Networkvas launched on February 24, 2014).

@The Company believes that the range of averagespaisicribers shown above for the first quarter 2@pBesents a range of potential outcomes; howéhw
average paid subscribers the Company will achiessx the full year 2015 is unknown. The range ofrage subscribers over the full year 2015 has
provided for illustrative purposes rather than aislgnce, and has not be updated or changed siness iinitially presented (July 31, 2014).

Basis of Presentation

During the first quarter of 2014, the Company ldne®WWWE Network which changed the way that certain content isveledd tc
our customers. In conjunction with this change, ag@ment reevaluated the way it manages and repertsusiness. The laur
of WWE Networlcoupled with the continued convergence within thedia landscape has resulted in a change in the &uoyisp
management reporting to its chief operating degisitaker. These changes necessitated a change Gotheanys segmel
reporting to align with managemesntbperational view. The Company now classifieofisrations into ten reportable segme
which include the following: Network (which incled our pay-peview business), Television, Home Entertainment Bigital
Media, individual segments that comprise the M&liasion; Live Events; Licensing, Venue Merchandi®&VEShop, individuz
segments that comprise the Consumer Products Divi$YWE Studios and Corporate and Other.

Comparability of Results

For the fourth quarter of 2014, results included5$million in film impairment charges primarily etbed to the expect
performance of the movi€culus, which was released theatrically in April 2014.






For the full year 2014, results also included a-tome pretax restructuring charge of $4.2 million comprisgfdseverance ai
other costs ($2.4 million recorded in operatingenges and $1.8 million in depreciation expens&}.@ million impairment of ¢
equity investment, and a $1.6 million adjustmentetduce the carrying value of the old corporateraft to its estimated fair val
in conjunction with the sale of this asset, whidtwred during the third quarter 2014. For the fidar 2013, results includ
$11.7 million in film impairment charges and an apgimate $3.4 million positive impact from the tsition of the Company
video game business to a new licensee in 2013.

In order to facilitate an analysis of financial ukks on a comparable basis, the Company's resaite been adjusted wh
applicable to exclude these items. (See Schedw@jostments in Supplemental Information).

Three Months EndedDecember 31, 2014 Results by Region and Business Segment

Revenues increased 19% to $140.5 milfiimarily due to growth in North America. North Anean revenues increased 23%
$19.8 million, driven by the ramp up WWE Networlsubscription revenue and the escalation of telewisights fees as reflect
in the Media Division. Revenues from outside No#tmerica increased 7%, or $2.3 millignreflecting higher revenue frc
Consumer Products in the Europe/Middle East/Af(EMEA) region, including the Company’s licensed eadgame and e-
commerce merchandise sales through WWEShop. Rewgough in the Asia Pacific (APAC) region reflectad increase in Iin
event revenue. International live event revenueyawer, was flat to the prior year quarter as gromttAPAC was offset
declines in both EMEA and Latin America (LATAM).

The following tables reflect net revenues by regiod by segment (in millions):

Three Months Ended
December 31, December 31,

2014 2013
Net Revenues By Region:
North America $ 1072 $ 87.t
Europe/Middle East/Africa (EMEA) 21.2 21.C
Asia Pacific (APAC) 10.1 7.7
Latin America 1.¢ 2.2
Total net revenues $ 140 $ 118.4

Three Months Ended
December 31, December 31,

2014 2013

Net Revenues By Segment:
Media Division $ 89.5 $ 70.€
Live Events 26.¢ 25.4
Consumer Products Division 20.4 16.€
WWE Studios 2.6 5.0
Corporate and Other 0.8 0.6

Total net revenues $ 140£ $ 118.4

Media Division

Revenues from the Company's Media division incré@686 to $89.5 million with growth driven by themp up of WWE Networ
and the escalation of television rights fees.

* Network revenues, which include revenue generated\BYE Network(including advertising revenue) and pay-p&w,
increased 64% to $27.2 million from $16.6 millianthe prior year quarter.
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WWE Networlgenerated $23.3 million in revenue based on anageeof 721,000 paid subscribers over the quan&kE
Network had approximately 816,000 paid subscribers at Dbee®il, 2014as compared to 731,000 paid subscribe
September 30.

The following table reflects Media Division revesugn millions):

Three Months Ended
December 31, December 31,

2014 2013
Network $ 272 $ 16.€
Television 50.t 42.1
Home Entertainment 7.8 5.1
Digital Media 4.C 7.C
Total $ 89.t $ 70.¢

The following table reflect8¢ WE Networlpaid subscribers (in thousands):

As of / Twelve

As of / Three Months Ended Months Ended
Dec. 31, Sept. 30, June 30, March 31, Dec. 31,
2014 2014 2014 2014 2014

Ending paid subscribers

U.S. 772 703 70C 49t 772

International 44 28 0 0 44

Total paid subscribers 81¢€ 731 70C 49t 81¢€
Average Paid Subscribers

Quarter 721 723 665 N/A

Year-to-daté” 567 51t 40€ N/A 567

M The calculation of average paid subscribers usgsaatodate period beginning January 1, 2014 and are btiHevaverage that would be calcul:
using the actual WWE Network launch date, Febr@dry2014.

Pay-per-view contributed $3.9 milliorin revenue with approximately 271,000 buys as tleneents were produced during
guarter. On a comparable basis, for the eventsupeatin the current and prior year quarter, curpemiod pay-periew buy:
declined 62% reflecting the availability of pay-péew events oWWE Network




The details for the number of buys are as followsHousands) :

Three Months Ended

Broadcast December 31, December 31,
Month Events (in chronological order) 2014 2013
October WWE Battleground — 114
October Hell in a Cell 83 22¢
November Survivor Series 10C 177
December WWE TLC 39 181
Prior events 49 82
Total 271 782

« Television revenues increased 20% to $50.5 million from $4&illion in the prior year quarter primarily due to
renegotiation of a key distribution agreement, Wwhiecame effective in the fourth quarter 2014. Addally, the growth i
television revenues reflected contractual incre@segisting international distribution agreements.

Home Entertainment net revenues increased to $7.8 million from $5.Mlioni in the prior year quarter predominantly du
the recognition of a $2.1 million minimum guarantssociated with 2014 sales. Unit shipments ded|4i7% due, in part,
the transition of home entertainment distributiooni Cinedigm to Warner Bros., but were partiallysef by an increase
average effective price. The decline in unit shipteageflected reduced shipments of WWIEatalog titles, which are typice
characterized by lower prices and margins. Theameseffective price increased 65% to $12.55 prigjnémom the change

product mix.

Digital Media net revenues were $4.0 million compared to $7.0ianilin the prior year quarter. The decline reflecteddt
advertising across various platforms as well aslomonetization of the Company's pay-pmw webcasts via WWE.com
these events became available/®WE Network Additionally, the decline reflected the absentesgenues associated with
Company’s Magazine Publishing business, which vissodtinued in the third quarter 2014.

Live Events

Live Event revenues increased 6% to $26.9 milidmarily due to the staging of additional evemtdNiorth America and reflect
higher average attendance in the Company’s intematmarkets.

» There were 82 total events, including 57 evaémtslorth America and 2®&vents in international markets, in the cur
guarter as compared to 78 events in the prior gearter, including 52 events in North America aBdrinternatione
markets.

* North American live event revenue increased 11$15.3 millionversus the prior year quarter, driven by the stgint
additional events. Average ticket price increas#dt8 $45.75vhile average attendance declined 3% to approxig
5,700 fans.

* International live event revenue was essentiaighanged at $11.6 million versus the prior yesrggr. A 15%ncrease i
average international attendance to 6,000 fansoifsst by a 14%lecline in the average ticket price and the stagf
1 fewer event. The decline in the average tickatepreflected changes in territory mix. The pri@ay quarter als
included three events in Abu Dhabi, an internatiomarket that has historically garnered higherdighrices.
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Consumer Products

Revenues from our Consumer Products businessesasent 23% to $20.4 millicinom $16.6 million in the prior year quart
reflecting growth in the Company's licensing and ®8Yiop businesses as described below.

» Licensingrevenues increased 26% to $9.1 millchre to increased video game revenues that deneed Higher royalty rate
in the current year quarter. Additionally, the ie&se in licensing revenue benefited from higheyssaf downloadable contt
associated with our franchise video galW&VE 2K14 and a WWE-branded casual gaMANVE Supercard

* Venue Merchandiserevenues increased 6% to $3.6 million from $3.4ionilin the prior year quarter reflecting a compar
increase in total attendance with four additionargs in the quarter.

*  WWEShop revenues increased 28% to $7.7 million from $6.0ianiin the prior year quarter as a 39% increase imthmabe
of orders to 172,000 was partially offset by an @6rease in revenue per order to $44.98e significant increase in ord
was driven by increased marketing, improved prodgsbrtment, and a record breaking holiday salésdhe

WWE Studios

WWE Studios recognized revenue of $2.9 million aspared to revenue of $5.0 milliamthe prior year quarter primarily due
the performance and timing of results from the Canys portfolio of movies. The fourth quarter 2014 eeted revenue from t
animated featureScooby Doo!: WrestleMania Mysterywhich subsequent to its March release has suw@apsrformanc
expectations for that movie. Based on an evaluaifdthe Company's film assets, however, an impaitrabarge of $1.5 millic
was recognized in the quarter. The charge was pitintalated to revised expectations for the mo@eulus(released in Apr
2014). As a result of the impairment, WWE Studiosvie portfolio generated a loss of $0.4 milliontire quarter compared
income of $0.1 million in the prior year quarter.

Corporate and Other

Corporate and Other expenses increased $3.3 miliddB88.2 millionfrom the prior year quarter. As defined, these asp:
include corporate G&A expenses as well as salesketiag, and talent development costs, which areatiocated to specif
segments. The increase in Corporate and Other sgmhiring the quarter supported the expansioneo€Cttmpany's internatior
infrastructure and talent development.

Operating Income Before Depreciation and Amortizaton (OIBDA)

OIBDA results increased to $3.6 million from a losis$5.6 millionin the prior year quarter. Excluding the impactfith
impairment charges, Adjusted OIBDA increased $IGillfon driven by the escalation of television rigliees and the recogniti
of contractual guarantees in Home Entertainmenscfileed above). Profits also increased across mbshe Company
businesses. These increases were partially offséhvestment to support key content and brandaitivtes. Network segme
OIBDA results were essentially flat to prior yearagter as the growth in subscribers and subscnipeenue was offset by |
loss of pay-perdew revenue and increased app development, progiagn marketing, and customer service costs. Imvest ir
WWE's international and talent development infrastmecttontributed to a $3.3 million increase in Cogterand Other expens
Based on the resulting changes in business mixCtmpanys Adjusted OIBDA margin improved to 4% from (5%)the prio
year quarter. (See Schedules of Adjustments in [Bogmtal Information)

Depreciation and amortization

Depreciation and amortization expense totaled 88llion for the current year quarter as comparei@d millionin the prior yee
quarter.




Investment Income, Interest and Other Income, Net

Investment income, interest and other income, retlgd expense of $1.0 million in the current ygaarter compared to incol
of $0.3 million in the prior year quarter. The increase in expemas driven by losses that derived from changesiridr
exchange rates.

Effective tax rate

The current year quarter's effective tax rate wi% Sersus the prior year quarter effective tax o&t@4%. Both the current quar
and the prior year quarter include tax benefit®eased with the Company’operating losses. The Company believes it w
able to utilize these benefits in future periods.

Summary Results for the Year EndedDecember 31, 2014

Total revenues for the year ended December 31, 2@td $542.6 million as compared to $508.0 milliotthe prior year. For tt
current year, the Company reported an Operating ddsp42.2 million and a Net loss of $30.1 millipr $0.40per share ¢
compared to Operating income of $5.9 million , ahek income of $2.8 million , or $0.0ger share, in the prior year. 1
Company also reported an OIBDA loss of $15.5 millfor the current year as compared to OIBDA of 83dillion in the prio
year.

Excluding items that impacted comparability on aryever-year basis, the Company reported an AdjuSteerating loss d$34.¢
million , an Adjusted OIBDA loss of $11.6 milliomd an Adjusted Net loss of $22.8 million , or $0f8dr share compared
Adjusted Operating income of $14.2 million , AdedtOIBDA of $38.7 million and Adjusted Net incom&$8.2 million, or
$0.11 per share, in the prior year.

Year Ended December 31, 2014 Results by Region and Business Segment

Revenues increased 7% to $542.6 milldsiven by growth in North America. North Americagvenues increased 9%, or $:
million, driven by the ramp up iIWWE Networlsubscription revenue and the escalation of telewigghts fees as reflected in
Media Division. Revenues from outside North Ameneare flat to the prior year as contractual incesas the Compan)
international television agreements were offseth® impact of staging 11 fewer events in intermationarkets. There was
significant impact from changes in foreign excharages in the current year period.

The following tables reflect net revenues by regiod by segment (in millions):

Year Ended
December 31, December 31,
2014 2013

Net Revenues By Region:
North America $ 426.. $ 391.%
Europe/Middle East/Africa 69.1 72.4
Asia Pacific 41.C 37.2
Latin America 6.2 6.€
Total net revenues $ 542¢ $ 508.(




Year Ended

December 31, December 31,
2014 2013

Media Division $ 339¢ % 302.7

Consumer Products Division 78.1 78.5

Corporate and Other 3.C 2.¢

Media Division

Revenues from the Company's Media Division incréds2% to $339.9 milliorprimarily driven by the launch and ramp ug
WWE Networlsubscription revenue and, to a lesser extent, asei television revenue. Revenue growth was gdgroéfset by
lower pay-perview (included in the Network segment) and DigiMédia revenue as the Company's video content be
available onWWE Network. Additionally, the decline in Digital Media revemueflected lower advertising across var

platforms as well as lower revenues associated tvéhCompany Magazine Publishing business, which was discoatrin thi
third quarter 2014.

Year Ended
December 31, December 31,
2014 2013

Television 176.7 163.¢

Digital Media

20.¢ 28.7

Live Events

Live Event revenues were $110.7 million as compace®113.1 millionin the prior year primarily due to lower attende
capacity atWrestleManiadue to stadium configuration) and the staging fé@er events.

Year Ended
December 31, December 31,
2014 2013

Travel Packages 2.2 1.€

‘




Consumer Products Division

Revenues from Consumer Products were $78.1 mifborthe current year as compared to $78.5 miliiorthe prior year, as
reduction in Licensing revenue was offset by insegmerchandise sales on the Compangsmemerce website, WWEShop. -
decline in Licensing revenue was primarily duehe transition to a new video game partner, Tak®- Interactive, and low
sales of the Company’s franchise video gaW®/E 2K14as well as lower sales of toy product3he increase in revenue fr
WWEShop was primarily from mobile shop optimizatiamproved product assortment, and increased loligian with Amazo
UK.

Year Ended
December 31, December 31,
2014 2013
Licensing $ 38.€ % 43.€
Venue merchandise 19.z 19.4
WWEShop 20.2 15.5
Total $ 78.1 $ 78.%

WWE Studios

During the current year, WWE Studios recognizedcerexe of $10.9 million as compared to $10.8 millianthe prior yea
reflecting the timing of results from the Companystfolio of movies. In 2014, WWE Studios revemaflected results from tl
strong performance ofhe Call(released in March 2013) ar8tooby Doo!: WrestleMania Myste(seleased in March 201.
Additionally, six other movies were released in therent year (Jingle All the Way 2 Road to Paloma Leprechaun:Origins
Queens of the RingSee No Evil andOculus) as compared to six releases in the prior year.

WWE Studios OIBDA results improved by $13.2 millidoe, in part, to a $10.2 million reduction in filmpairment charges.

Corporate and Other

Corporate and Other expenses increased $24.2 mitié154.4 millionfrom the prior year. As defined, these expensekida
corporate G&A expenses as well as sales, marketimdtalent development costs, which cannot beatkal to specific segmer
The increase in Corporate and Other expense dtirfengeriod included $2.1 million in severance aldted restructuring charg
Excluding the impact of restructuring, the $22.1lion increase supported the Company's contentbaadd initiatives, includir
the expansion of the Company's international itfuasure, talent development and brand marketing.

Operating Income Before Depreciation and Amortizaton (OIBDA)

OIBDA results declined to a loss of $15.5 milliost @mpared to income of $30.4 milliamthe prior year. The OIBDA decli
was primarily due to lower profits from the Netwa&gment a8WWE Networlcontinued to develop scale, investments to su
key content and brand initiatives, and a reductmhicensing profits stemming from the transitiang new video game partr
The ramp up ofVWE Networkesulted in a $29.7 million reduction in Networlkgsent OIBDA as the growth in subscript
revenue was more than offset by the loss of paygev revenue and increased programming, marketingtomer service a
app development costs. Investment in W@Ebntent and brand initiatives resulted in a $24illon increase in Corporate &
Other expenses (as described above). The reduntlaensing profits reflected contractual changethe Company's video gal
licensing agreement and a benefit in the prior yeaiod associated with the transition from THQreke-Two Interactive. The:
factors were partially offset by the recognition @intractual guarantees in Home Entertainmenteased profits from tl
escalation of the Company’s television rights feied improved film performance.
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Based on the impact of increased investment andtirgg changes in business mix, the Company's OIBD#gin was (3)%n
2014 as compared to 6/ the prior year. Excluding the impact of restungig related expenses, film impairments and tlgec
game transition, Adjusted OIBDA resulted in a lo§$11.6 million in the current year as comparethtmme of $38.7 millionn
the prior year, and the Adjusted OIBDA margin way¥4 in the current year as compared to 8% in ther gear. (See Schedu
of Adjustments in Supplemental Information.)

Depreciation and amortization

Depreciation and amortization expense totaled $26llfon for the current year as compared to $2#i8ion in the prior yea
Depreciation and amortization expense in both theeat and prior years derived from investment @sess to support t
Company's content initiatives, including effortslannchWWE Network The current year includes a charge of $1.8 mnillic
write down certain assets associated with the Cagipagamification initiative and a charge of $1.6 ioill to adjust the carryi
value of the old corporate aircraft to the estin@dtiss fair value, in conjunction with the saletbfs asset.

Investment Income, Interest and Other Income, Net

Investment income, interest and other income, retlgd expense of $7.1 million in the current yasicompared t81.3 millior
in the prior year. The current year included a $aillion impairment of an equity investment. Additially, investment incom
net declined by $0.7 million due to lower averagiahces of cash and short term investments angk#ttexpense increased §
million related to asset backed financing for tr@vnCompany jet. Other expense increased $0.7 mifiiom the prior ye:
primarily due to losses derived from changes ieifgm exchange rates.

Effective tax rate

The effective tax rate was 39% in the current y@sacompared to 39% the prior year. The current year includes aliarefi
associated with the Company’s net operating |dgse Company believes it will be able to utilizegbdenefits in future periods.

Cash Flows & Liquidity

Net cash generated by operating activities $54.7 million for the year ended December 31, 284 4ompared to $23.8 million
the prior year. Cash flow generation was drivenab$50 million advance payment associated with ric@xecuted televisic
distribution agreement, and was partially offsetthg Company's operating losses. The advance lected in the Company’
financial statements as deferred income and witelsegnized as revenue as earned over the terine a@igreement.

Purchases of property and equipment and othersagsatluding the purchase of a corporate aircdgtlined by$13.1 millior
primarily due to lower current year investment gsets to support the creation and distributionexf montent, including throu
WWE Network

As of December 31, 2014 , the Company held $115l#{bmin cash and shoiterm investments and estimates debt capacity
the Company's revolving line of credit to be apjpmately $169 million.
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Additional Information

Additional key performance indicators are made labéé to investors on a monthly basis on the Corysawebsite ¢
ir.corporate.wwe.com

Note: As previously announced, the Comf’'s Chairman & CEO, Vincent K. McMahon, and the Ca@mys Chief Strategy .
Financial Officer, George Barrios, will host a cerg@nce call on February 12, 20hBginning at 11:00 a.m. ET to discuss
Company's earnings results for the fourth quartdrfall year of 2014.

All interested parties are welcome to listen toive Iweb cast that will be hosted through the Comgpmrweb site
ir.corporate.wwe.com Participants can access the conference calldingil-855-2004993 (toll free) from the U.S. and Can
or 1-913-489%104 from outside the U.S. and Canada (Confereasscpde for both lines: 7751938). Please resefireedlt
minutes prior to the start time of the conferenak c

About WWE

WWE, a publicly traded company (NYSE: WWE), is amegrated media organization and recognized leauegloba
entertainment. The company consists of a portialibusinesses that create and deliver originalesuri2 weeks a year to a glc
audience. WWE is committed to family friendly eméEmment on its television programming, pay-p@Ew, digital media ar
publishing platforms. WWE programming reaches ntbes 650 million homes worldwide in 35 languagesVB/ Network, th
first-ever 24/7 over-the-top premium network thatludes all 12 live pay-per-views, scheduled progréng and a massive video-
on-demand library, is currently available in more thaf0 countries. The company is headquartered imfgtd, Conn., wit
offices in New York, Los Angeles, London, MexicayziMumbai, Shanghai, Singapore, Dubai, Munich @okyo.

Additional information on WWE (NYSE: WWE) can beuind at wwe.com and corporate.wwe.com. For infoilonain our globz
activities, go to http://www.wwe.com/worldwide/.

TrademarksAll WWE programming, talent names, images, likeessslogans, wrestling moves, trademarks, logocapgrights are the exclusive propert
WWE and its subsidiaries. All other trademarkspo®gnd copyrights are the property of their respecwners.

ForwardlLooking StatementsFhis press release contains forwéwdking statements pursuant to the safe harborigioms of the Securities Litigation Refa
Act of 1995, which are subject to various risks amtertainties. These risks and uncertainties delwithout limitation, risks relating to enterimgto,
maintaining and renewing key agreements, includéhgvision and pay-peariew programming and our new network distributigreements; risks relating
the launch and operations of our new network; thednfor continually developing creative and enteittg programming; the continued importance of
performers and the services of Vincent McMahon; dbeditions of the markets in which we compete andeptance of the Company's brands, medii
merchandise within those markets; uncertaintiestire to regulatory matters; risks resulting frdre highly competitive and fragmented nature ofroarkets
uncertainties associated with international markiis importance of protecting our intellectual geaty and complying with the intellectual properights o
others; the risk of accidents or injuries during physically demanding events; risks associateti pibducing and traveling to and from our large lewvents
both domestically and internationally; risks relatito our film business; risks relating to new besses and strategic investments; risks relatingut
computer systems and online operations; risksinglé general economic conditions and our expotubead debt risk; risks relating to litigationsks relatin
to market expectations for our financial performegnisks relating to our revolving credit faciligpecifically and capital markets more generallgksirelatin
to the large number of shares of common stock obetl by members of the McMahon family and the pmbty of the sale of their stock by the McMahowt
the perception of the possibility of such sales; ilatively small public float of our stock; anther risks and factors set forth from time to timeCompan'
filings with the Securities and Exchange Commissi@otual results could differ materially from thosarrently expected or anticipated. In additionr
dividend is dependent on a number of factors, glioly, among other things, our liquidity and histatiand projected cash flow, strategic plan (initig
alternative uses of capital), our financial resaltsl condition, contractual and legal restrictionghe payment of dividends, general economic amapetitive
conditions and such other factors as our Boardigdibrs may consider relevant.
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World Wrestling Entertainment, Inc.
Consolidated Income Statements
(In millions, except per share data)

(Unaudited)
Three Months Ended Year Ended
December 31, December 31, December 31, December 31,
2014 2013 2014 2013

Selling, general and administrative expenses

Operating (loss) income

Investment income, net 0.2 0.2 0.7 1.4

Other (expense)/income, net (0.6) 0.t 1.9 (2.0

-
(@]

(Benefit from) provision for income taxes (1.9 (4.0) (19.9)

Diluted 75.5 75.1 75.2 75.4




World Wrestling Entertainment, Inc.
Consolidated Balance Sheets
(In millions)
(Unaudited)

As of

December 31, December 31,
2014 2013

ASSETS
CURRENT ASSETS:

Short-term investments, net 68.2 76.5

Inventory 4.7 2.¢

Prepaid expenses and other current assets 12.€ 16.1

PROPERTY AND EQUIPMENT, NET 114.( 1335

TELEVISION PRODUCTION ASSETS, NET 5.8 10.¢

NON-CURRENT DEFERRED INCOME TAX ASSETS 19.€ —

©“

TOTAL ASSETS 3826 $ 378.L

CURRENT LIABILITIES:

Accounts payable and accrued expenses 57.€ 47.¢

Total current liabilities 100.¢ 82.Z

NON-CURRENT INCOME TAX LIABILITIES 1.7 4.6

COMMITMENTS AND CONTINGENCIES

Class A common stock 0.3 0.3

Additional paid-in capital 353.% 347.(

Accumulated deficit (151.9 (85.9)

TOTAL LIABILITIES AND STOCKHOLDERS’ EQUITY $ 382.¢ % 378.t




World Wrestling Entertainment, Inc.
Consolidated Statements of Cash Flows
(In millions)
(Unaudited)

Year Ended

December 31, December 31,
2014 2013

OPERATING ACTIVITIES:

Adjustments to reconcile net income to net cashdls)/provided by operating activities:

Amortization of television production assets 25.¢€ 7.C

Loss on equity investment 4.C —

Stock-based compensation

(Benefit from) provision for deferred income taxes (25.9 14

Cash (used in)/provided by changes in operatingtassd liabilities:

Inventory (1.9) (1.7

Feature film production assets (16.0) (9.7

Accounts payable, accrued expenses and otheiitiedbil 4.3 (6.7)

Net cash provided by operating activities 54.7 23.¢

Purchase of corporate aircraft and related imprarem — (30.9)

Proceeds from sale of corporate aircraft 3.2 —

Purchases of short-term investments (35.9 (37.0

Purchase of equity investments (2.2) (2.2)

FINANCING ACTIVITIES:

Repayment of long-term debt (4.7) (1.4)

Debt issuance costs (0.9) (0.7)

Excess tax benefits from stock-based payment aeraagts

NET INCREASE (DECREASE) IN CASH AND CASH EQUIVALENT 14.: (33.0)

CASH AND CASH EQUIVALENTS, END OF PERIOD $ 47z % 32.¢

Cash paid for interest $ 14 % 1.C

Non-cash purchase of property and equipment $ 15 $ 1.7
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World Wrestling Entertainment, Inc.
Supplemental Information — Schedule of Adjustments
(In millions, except per share data)

(Unaudited)
Three Months Ended Decembe
Three Months Ended December 31, 2014 31, 2013
Film
As Reported  Impairment Adjusted As Reported Adjusted
Operating (loss)income $ (25 $ 1t % 1.0 $ (12.2) $ (12.2)

Investment, interest and
other income, net (2.0) — (2.0) 0.2 0.2

(Loss) income before

taxes (3.5 . 2.0 (11.9 (11.9

Benefit from (provision
for) taxes 1.¢ (0.5) 14 4.C 4.C

Net (loss) income $ (1.6 $ L % . $ (7€) $ (7.9

(Loss) earnings per shar® (0.02) $ 0.01 % (0.0) % 0100 $ (0.10

Reconciliation of Operating income to OIBDA

Depreciation &
amortization 6.1 — 6.1 6.€ 6.€

Non-GAAP Measures:

We defineOIBDA as operating income before depreciation and anatidiz, excluding feature film and television protioe amortization ar
related impairments. OIBDA is a non-GAAP finanaiaéasure and may be different than similarly-tithem-GAAP financial measures used
other companies. A limitation of OIBDA is that it@udes depreciation and amortization, which regmésthe periodic charge for certain fi
assets and intangible assets used in generatirgues for the Company's business. OIBDA shouldheotegarded as an alternative
operating income or net income as an indicatorpafrating performance, or to the statement of clasisfas a measure of liquidity, nor shc
it be considered in isolation or as a substitutdif@ncial measures prepared in accordance witlhBANe believe that operating income is

most directly comparable GAAP financial measur©tBDA.

Adjusted OIBDA , Adjusted Operating income, Adjusted Net incomd Audjusted Earnings per share exclude certain riahtéems, whicl
otherwise would impact the comparability of resbiésween periods. These should not be considerad akernative to net income, cash fls

from operations or any other indicator of WWE'sfpemance or liquidity, determined in accordancenwitS. GAAP.
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World Wrestling Entertainment, Inc.
Supplemental Information — Schedule of Adjustments
(In millions, except per share data)

(Unaudited)
Year Ended December 31, 2014 Year Ended December 31, 2013

As Film Film

Repor- Impair- Restruct. Losson  Jet Adj. As Impair- Video Game

ted ment Expense Investment Value  Adjusted Reported ment Transition Adjusted
Operating
(loss)
income $ (422 % 15 % 42 $ — $ 1€ $ 349 $ 5¢ $ 117 $ (34 $ 14.:
Investment,
interest and
other
expense, net  (7.]) — — 4.C — (3.0 (1.9 — —
Income
before taxes  (49.2) 1.t 4.2 4.C 1.€ (38.0 4.€ 117 (3.4 12.¢
Benefit from
(provision

for) taxes 19.2 (0.5) (1.5) (1.4) (0.6) 15.2 (1.8 (4.1)

Net (loss)
income $ (30.]) % 1C $ 27 % 2€ $ 1C $ (229 % 28 % 7€ % 22 % 8.2

—~
-
o
)]
n

~

earnings per
share $ (040 $ 0.01 $ 00£ $ 002 $ 001 $ (031 $ 00/ ¢ 01C $ 0.09) $ o0.11

Reconciliation of Operating income to OIBDA

Depreciation
&
amortization 26.7 — (1.9 — (1.€) 23.c 24t — — 24.F

Non-GAAP Measures:

We defineOIBDA as operating income before depreciation and anatidiz, excluding feature film and television protios amortization ar
related impairments. OIBDA is a non-GAAP finanaiaéasure and may be different than similarly-tithem-GAAP financial measures used
other companies. A limitation of OIBDA is that it@udes depreciation and amortization, which regmésthe periodic charge for certain fi
assets and intangible assets used in generatirgues for the Company's business. OIBDA shouldheotegarded as an alternative
operating income or net income as an indicatorpafrating performance, or to the statement of clasisfas a measure of liquidity, nor shc
it be considered in isolation or as a substitutdif@ncial measures prepared in accordance witlhBANe believe that operating income is
most directly comparable GAAP financial measur©tBDA.

Adjusted OIBDA , Adjusted Operating income, Adjusted Net incomd Audjusted Earnings per share exclude certain riaatiéems, whicl
otherwise would impact the comparability of resbiésween periods. These should not be considerad akernative to net income, cash fli
from operations or any other indicator of WWE'sfpemance or liquidity, determined in accordancenwitS. GAAP.
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World Wrestling Entertainment, Inc.
Supplemental Information - Reconciliation of 2015 Bsiness Outlook
(In millions, except per share data)
(Unaudited)

Reconciliation of Operating income to Adjusted OIBDA @

| WWE 2015 Q1 Potential Performance at Different Sulaxiber Levels
Average Paid

Subscribers :
(000s)?? Adjustments to AdJUStedl OIBDA
Operating Income Depreciation OIBDA OIBDA *
800 $7) - $(2) $7 $0 - $5 $0 $0 - $5
850 $(6) - $(2) $7 $1 - %6 $0 $1 - $6
900 $5) - $0 $7 $2 - %7 $0 $2 - %7
950 $(3) - $2 $7 $4 - %9 $0 $4 - %9
1,000 $2) - $3 $7 $5 - %10 $0 $5 - $10

| WWE 2015 Potential Performance at Different Subscher Levels |
Average Paid

S‘(‘gggg')ti?s Adjustments to Ad]ustedl OlBDA
Operating Income Depreciation OIBDA OIBDA *

500 $(38) -  $(18) $28 $(10) - $10 $0 $(10) - $10

1,000 $17 - $37 $28 $45 -$65 $0 $45 - $65

1,500 $72 - $92 $28 $100 - $120 $0 $100 - $120

2,000 $127 - $147 $28 $155 $175 $0 $155 -$175

2,500 $182 - $202 $28 $210 - $230 $0 $210 - $230

Non-GAAP Measures:

@ We define OIBDA as operating income before depreciation and anadidgiz, excluding feature film and television protioe asse
amortization and impairments. OIBDA is a non-GAARahcial measure and may be different than sinyilatled nonGAAP financia
measures used by other companies. A limitation 02 is that it excludes depreciation and amori@at which represents the perio
charge for certain fixed assets and intangibletasssed in generating revenues for the Compangméss. OIBDA should not be regarde
an alternative to operating income or net incomarasndicator of operating performance, or to ttegesnent of cash flows as a measu
liquidity, nor should it be considered in isolationas a substitute for financial measures prepereadtcordance with GAAP. We believe 1
operating income is the most directly comparableABAinancial measure to OIBDA.

Adjusted OIBDA, Adjusted Operating income, Adjusted Net income and Adjusted Earnings per sharexclude certain material iten
which otherwise would impact the comparability e$ults between periods. These items include, leubairlimited to, norcash impairments
film, intangible and fixed assets, gains and losseasset sales, as well as material restructetiagges. The adjusted measures should r
considered as an alternative to net income, casvsffrom operations or any other indicator of WWgesformance or liquidity, determined
accordance with U.S. GAAP.

@ Average paid subscribers shown in thousands. Tleeage number of paid subscribers over themb?ths of 2014 was approximat
567,000. This 12nonth average is below the average for the 201idghér which WWE Network was operative (WWE Netwarvtas launche
on February 24, 2014).

® The Company believes that the range of average sq#dcribers shown above for the first quarter 2@fesents a range of poter
outcomes; however, the average paid subscriberCtdmpany will achieve over the full year 2015 iskmown. The range of avere
subscribers over the full year 2015 has been pealidr illustrative purposes rather than as guidaaad has not be updated or changed si
was initially presented (July 31, 2014).

®Unknown at this time, there may be other items waild be adjusted for in the presentation above.
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World Wrestling Entertainment, Inc.
Supplemental Information - Free Cash Flow

(In millions)
(Unaudited)
Three Months Ended Year Ended
December 31, December 31, December 31, December 31,
2014 2013 2014 2013

Purchase of property and equipment and other
assets (excluding corporate aircraft) (11.9

$ 572 $ 48 % 426 % (1.2)

Free Cash Flow

Non-GAAP Measure:

We defineFree Cash Flowas net cash provided by operating activities lest @ised for capital expenditures. Although itasarrecognized
measure of liquidity under U.S. GAAP, Free CastwHiwovides useful information regarding the amaafntash our continuing business is
generating after capital expenditures, availabtedmvesting in the business and for payment afiénds.
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