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SECURITIES AND EXCHANGE COMMISSION
Washington, D.C. 20549

FORM 8-K

CURRENT REPORT

Pursuant to Section 13 or 15 (d) of the
Securities Exchange Act of 1934

Date of Report (Date of earliest event reported): Agust 1, 2006

WORLD WRESTLING ENTERTAINMENT, INC.

(Exact name of registrant as specified in its @rart

Delaware 00C-27639 04-2693383
(State or other jurisdiction (Commission (IRS Employer
of incorporation’ File Number) Identification No.)
1241 East Main Street, Stamford, 06902
(Address of principal executive office (Zip Code)

Registrant’s telephone number, including area c(i@3) 352-8600

Check the appropriate box below if the Form 8-flis intended to simultaneously satisfy the §liobligation of the registrant under any of
the following provisions (see General Instructior X

O Written communications pursuant to Rule 425 unberSecurities Act (17 CFR 230.425)
O Soliciting material pursuant to Rule 14a-12 undher Exchange Act (17 CFR 240.14a-12)
O Pre-commencement communications pursuant to Rue{l#) under the Exchange Act (17 CFR 240.14d-2(b))
O Pre-commencement communications pursuant to Rdetld under the Exchange Act (17 CFR 240.13e-4(c))




Item 7.01. Regulation FD Disclosure

On August 1, 2006, World Wrestling Entertaimipénc. (the “Company”) posted on its website agrhistorical financial information
based on the Company's current segment reporthig.ififormation is attached hereto as Exhibit 99.1.
Item 9.01. Financial Statements and Exhibits

(a) Not applicable.

(b) Not applicable.

(c) Exhibits.

99.1 Website posting August 1, 2006 of certain his@rfinancial information. Such historical infornat is shown based on the
Compan’s current segment reportir

SIGNATURE

Pursuant to the requirements of the Secuitiehange Act of 1934, the registrant has duly edukis report to be signed on its behalf by
the undersigned hereunto duly authorized.

WORLD WRESTLING ENTERTAINMENT, INC

By: /s/ Michael Silecl

Michael Sileck
Chief Financial Officel

Dated: August 1, 2006






Exhibit 99.1

WORLD WRESTLING ENTERTAINMENT INC.
2006 TRENDING SCHEDULES — BASIS OF PRESENTATION

Historical financial results are shown on a fisgeédir basis, reflecting the twelve month period rgdipril 30th of 2005 and 2006,
respectively.

WWE modified its business segment reporting inftueth quarter of 2006 to include four reportalggmments. These new segments highlight
management’s focus on the growth of our digitaliesses and our entry into the feature film produncbusiness.

The presentation of prior period financial reshlés been adjusted to conform to the presentationroént period results.

Changes to the segment definitions are describleavbe

Live and Televised Entertainme

— Segment revised to include Venue Merchandise, wivieh formerly included in the Branded Merchandignsent (now renamed the
Consumer Products segme

— Revenues consist principally of ticket sales te vents, sales of merchandise at these live evelgsision rights fees, sales of
advertising and sponsorships, and fees for viewingpay-per-view and video on demand programmi

Consumer Produc

— Segment formerly named Branded Merchan

— Venue Merchandise is now included in the Live aeteVised Entertainment segmi

— WWE.com and WWEShop businesses are now reportadegarate segment named Digital Me

— Revenues consist principally of WWE produced homdeas and magazine publishing and royalties frooupcts sold by licensees (such
as video games, toys and bool

Digital Media

— Newly created segme

— WWE.com and WWEShop businesses were formerly irzlud our Branded Merchandise segment (now rendhe@onsumer Products
segment

— Revenues consist principally of advertising salesar websites, sale of merchandise on our wetisiteigh our WWEShop internet
storefront and various broadband and mobile sesy

WWE Films
— Newly created segme
— Consists of the production and distribution of fichentertainment featuring our Superstars. Thasnew venture for WWE




Revenues:
Live & Televised Entertainment

Live Events

Venue Merchandise
Pay-Per-View

Television Rights Fee:
Television Advertising
Other (Includes WWE 24/7)

Subtotal Live & TV
Entertainment

Consumer Products

Licensing (Includes WWE Music)
Home Video

Magazine Publishing

Other (Includes Appearances;

Subtotal Consumer Products
Digital Media

WWE.com
WWEShop
Other (Includes Catalog Sales

Subtotal Digital Media
Total Revenues

Profit Contribution
Live & Televised Entertainment

Live Events

Venue Merchandise
Pay-Per-View
Television Rights
TV Advertising
Other

Subtotal Live & TV
Entertainment

Consumer Products

Licensing

Home Video
Magazine Publishing
Other

Subtotal Consumer Products
Digital Media
WWE.com

WWEShop
Other

Subtotal Digital Media

PROFIT CONTRIBUTION
Profit Margin %

SG&A
Stock Compensatic

Dep. & Amortization

Operating Income
Interest and Other, n
Income before taxes

Provision for taxe
Effective Tax Rat

Income from Continuing Operations

Discontinued Op
Net Income

EPS— Continuing Operations
EPS— Net Income

WORLD WRESTLING ENTERTAINMENT INC.

TRENDING SCHEDULES

STATEMENT OF OPERATIONS

(% in millions; Unaudited)

F2005 F2006
01 Q2 Q3 Q4 Q1 Q2 Q3 Q4 F2005 F2006 GROWTH %
17.¢ $ 201 $ 11z $ 294 $ 165  $ 13C $ 182 272 $ 781 $ 75 (5%)
2.¢ 2.9 2.4 4.6 3.3 3.C 3 5.1 12.€ 14.7 15%
16.¢ 18. 155 34.6 21.€ 18.7 19.1 35.4 85.5 94.¢ 11%
19. 18.4 19 20.2 20.C 20.4 20. 20.€ 78.( 81.c 4%
10.€ 9.8 10.€ 125 10.4 7.1 23 2.2 43.7 22,6 (48%)
— — — 0.8 0.1 0.2 0.4 15 0.8 2.2 175%
68.1 $ 697 $ 59 $102: $ 71.¢ $ 63C $ 63.¢ 921 $299F  $ 290.¢ (3%)
2l $ 38 $ 10z $ 37 $ 75 $ 64 $ 122 60 $ 208 $ 32z 54%
5.7 45 4.8 5.1 8.5 11.¢ 15.1 7.1 20.1 42.€ 112%
2.2 2.9 3.5 3.6 2.1 3.1 3.C 2.9 122 11.1 (9%)
0.1 0.2 0.2 0.2 0.1 0.2 0.1 0.1 0.7 0.5 (29%)
111 $ 114 $ 18¢ $ 126 $ 182 $ 21¢€ $ 30F 161 $ 53¢ $ 864 60%
15 $ 1.8 $ 24 $ 21 $ 17 $ 23 $ 27 30 $ 78 $ 97 24%
0.7 0.7 1.8 1.3 1.8 17 5.7 2.9 4.5 121 16%%
0.2 0.3 0.2 = 0.2 0.3 0.4 0.2 0.7 1.1 57%
2.4 $ 28 $ 44 $ 34 $ 37 $ 43 EY: 61 $ 130 $ 22¢ 76%
81.€ $ 83 $ 827 $118; $ 936 $ 88 $ 103.1 114.: $366.4  $ 4001 9%
3. $ 48 $ 1.9 $ 82 $ 37 $ 24 $ 3¢ 81 $ 18¢ $ 181 (4%)
0.¢ 1.4 0.7 1.4 1.2 0.8 1.c 1.1 44 41 (%)
102 10.2 10. 18.7 13. 12.€ 11.€ 15. 49. 52.€ 7%
6.8 3.9 6.8 6.6 7.3 74 6. 6.1 24.1 27.7 15%
7.C 6.4 7.2 8.5 6.8 . 1.8 1.9 29.1 15.€ (46%)
(L9 (2.6 2.9 (1.3 2.3 (2.0 (1.6) 0.2) (8.0) (6.1) (24%)
26. $ 24 $ 244 $ 422 $ 297 $ 267 $ 23.€ 320 $1177  $ 112 (5%)
1. $ 27 $ 74 $ 25 § 51 $ 45 $ 9= 46 $ 14 $ 237 63%
3.3 2.5 2.4 2.7 44 7.1 8.6 3.9 10.¢ 24.( 120%
0. 1.2 15 14 0.8 1E 11 0.7 5.C 4.2 (16%)
— — 0.2 — — — 0.1 — 0.2 0.1 (50%)
6.1 $ 64 $ 11E $ 6€ $ 104 $ 131 $ 19.: 92 $ 306 $ 52 70%
3 $ 10 $ 18 $ 12 $ 06 $ 132 $ 12 14 $ 43 $ A4F 5%
0.2) 0.2) 0.7 0.5 0.7 0.5 2.6 0.5 0.8 43 438%
— — (0.2 (0.7) (0.1) — — — (0.3 (0.3) (67%)
0.1 $ 08 $ 23 $ 1€ $ 12 $ 18 EY: 18 $ 48 $ 87 81%
33.1 $ 314 $ 382 $ 504 $ 41F $ 41 $ 46.¢ 431 $1530  $ 172 13%
41% 37% 46% 43% 44% 47% 45% 38% 42% 43%
17.¢ 22.¢ 21.€ 24. 222 18.¢ 21.¢ 24, 86. 87.2 —%
1.1 1.2 1.2 0.5 0.6 1.1 17 1.3 4 47 18%
2.¢ 3.1 3.0 2.¢ 2.7 2.8 2.6 2.4 11.¢ 10.5 (12%)
113 $ 42 $ 124 $ 228 § 156 $ 18¢ $ 207 151 $ 50 $ 70 40%
1.3 0.5 2.8 15 1.6 1.2 3.1 15 6.1 7.4 21%
12.F $ 47 $ 152 $ 240 $ 174 $ 201 $ 23¢ 166 $ 564 $ 77 38%
47 17 42 8.C 6.2 8.4 102 6.1 18.€ 30.¢ 66%
38% 36% 28% 33% 36% 42% 43% 37% 33% 40%
7.8 $ 30 $ 11C $ 160 $ 112  $ 117 $ 13.€ 105§ 376 $ 47C 24%
(0.2) 15 (0.7) 0.1 — — — — 1 — (10C%)
7.6 $ 45 $ 10 $ 161 $ 112 0§ 117 $ 136 105 $ 391 $ 47C 20%
0.11 $ 0.04 $ 0.1€ $ 02¢ $ 016 $ 017 $ 0.¢ 015 $ 05/ $ 067 24%
0.11 $ 0.0€ $ 0.1€ $ 022 $ 016 $ 017 $ 0.1¢ 015 $ 056 $ 0.67 20%



Memo:
EBITDA $ 141 $ 73 $ 154 $ 254 $ 18E $ 217 $ 23.: $ 178 $ 62z $ 81.C 30%
EBITDA Margin % 17% 9% 19% 21% 20% 24% 23% 15% 17% 20%

Diluted Shares (in thousanc 69,57« 69,48! 69,39( 69,37¢ 69,621 70,06¢ 70,42¢ 71,16: 69,37¢ 70,17¢ 1%




WORLD WRESTLING ENTERTAINMENT INC.
TRENDING SCHEDULES
RECONCILIATION OF NET INCOME TO EBITDA
(% in millions; Unaudited)

F 2005 F 2006
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 F2005 F2006
Net income $ 7€ $ 45 $10.€ $16.1 $11.2 $11.7 $13.€ $10.5 $39.1 $47.C
Loss/(Income) from
discontinued operations,
net of tax 0.2 (1.5 0.1 (0.7 — — — — 1.3 —
Provision for income taxe 4.7 1.7 4.2 8.C 6.2 8.4 10.2 6.1 18.€ 30.¢
Interest and other, n 1.3 (0.5 (2.9 (1.9 (1.6 (1.2 (3.2 (1.5 (6.2) (7.4
Depreciation and
Amortization 2.9 3.1 3.C 2.9 2.7 2.8 2.€ 2.4 11.¢ 10.5
EBITDA $14.1 $ 7.3 $15.4 $25.4 $18.5 $21.7 $23.2 $17.5 $62.2 $81.C

Non-GAAP Measure:

EBITDA is defined as earnings from continuing opieras before interest, income taxes, depreciatimhamortization. Although it is not a

recognized measure of performance under U.S. GAMPTDA is presented because it is a widely accefitexhcial indicator of a company

performance. The Company uses EBITDA to measurentsperformance and to set goals for operatingagers. EBITDA should not be
considered as an alternative to income from comt@gaoperations, net income, cash flows from operatior any other indicator of World

Wrestling Entertainment, Inc.’s performance or idity, determined in accordance with U.S. GAAP.




Revenue ($ in millions)

Live & Televised Entertainment

Live Events
Venue Merchandis
Television Rights Fee
North America Television Rights Fe
International Television Rights Fe
Television Advertising
Pay-Pel-View

Consumer Products
Home Videa
Licensing

Magazine Publishin

Digital Media

Note: The information shown in the table above lhesn depicted in chart form on the Comy’s website.

$

55.8
13.€
24 .4
16.2

13.4

$

51.8
13.¢
21.¢
15.2

10.€

2004
$ 308.¢

$

69.7
12.7
71.1
48.3
22.8
59.8
95.c

54.7
21.4
21.¢
10.7

114

20.1
20.¢
12.2

$ 13.C

2006
$ 290.¢

75.0

14.7
53.0
285

22.€
94.¢

$ 864

42.€
32.2
11.1

$ 22¢



